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462,5 100,0 3 526 
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 378 051,4 7,5 244 669,1 6,9 133 
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*

2015 .  34,6%- . -
 (  9,7%),

 (17,2%),  (14,6%),  (13,2%) 
(10,0%) .

 2013 2014 2015 

 
,  73709 72447 72015 

:    
 2912 2413 2537 

 ( )  70797 70034 69478 

 
, .  100858,1 118669,4 134116,2 

:    
– ; 58781,0 68738,1 69153,1 
–  42077,1 49931,3 64963,1 

 
, % 26,7 19,4 17,8 

 
 

,  %-  
100,5 101,1 96,5 

– ; 96,8 98,1 90,1 
–  106,7 105,3 102,9 

 
 

, % 
100,0 100,0 100,0 

– ; 58,3 57,9 51,6 
–  41,7 42,1 48,4 

 
        *
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1.  «  2012-2015 . 
»  2012  10 1149 .

, 2012. – 28. – 264- .
2. . . . – , 2014.
3. . : . – , 2013.
4. ., . 

. – . – 2015. – 1.
5. ., .  ( ,
, ): . . – : , 2015.
6. http// www.stat.kz
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,  2014 . -

 « »  2015-2019 ., 
.  « » 

 100 -
,  « » -

 6%  10  [3].
, .

, . 
, 

  – 87%,  329655 -
 ( . 1).

, -
. , , 
 25-30%, . 

-
. , , 

, . , -
, , , ,

, , -
 13% ( )  20% ( ). , , 

, , , ,
, , ,  39% ( -

)  56% ( ). , -
, . -

, , -
, , . -

, 

20942

329655

28258

 

 

. 1. , 
 1  2016 .



50

,  « » -
. , 

 [4].
, 

, . , 
, 

, . 

, .
-

, , .
1. . -

, -
. , 

, 
. , -

. 
, , 

, -
 – .

2. . , -
, . 

. 
. , 

-
.

3. . 
, . 

,  90% 
. , 

. 
. 

, , , 
.

4. . -

. 
. -

.
5. . -

. , -
, 

, , -
. -

, . , , -
, , 

, . 
, , -

, 
-



51

. 
, -

 [5].

1. : «  – »,  11  2014 .
2.  « ».
3.  « »  2015-2019 .
4.  « ». – , 2016.
5. . .

. 
: . , , . 

    :      

, , 
, , , 

. ,
.  – 

-
. , 

, 
.

, -
, 

, -
 ( )  [1].

 1.
 (2015 . 3 .)*

 

 

  
  

  
 

 

  
   

  
 

 

 
, 
 

 
 

1 2 3 4 
 898 253 255 876 830 366 3 724 345 

,   
 52 569 547 32 051 335 1 915 463 

 
  
 

34 793 533 34 478 854 839 894 

 



52

1 2 3 4 
 
 163 937 849 160 228 614 677 489 

,  
, - 

   
18 143 895 17 985 779 – 

; 
, 
 

 

7 684 850 7 844 713 1 952 

 184 048 766 187 646 818 19 917 
  

; - 
 

180 547 736 180 435 877 88 946 

 50 457 533 50 298 821 81 998 
 

 – . -
 – , , 

, , , -
 [3].

 2.
 (2015 . 3 .)*

              *  [2]

 

 

 
 

 
 

 

 
  

 
 

 
, 
 

 
 

 898 253 255 876 830 366 3 724 345 
 27 978 364 21 022 304 129 252 
 37 977 004 36 502 704 343 063 
 64 215 600 63 216 282 244 856 

 35 033 158 36 025 369 87 842 
 38 986 240 37 565 026 6 489 

 17 408 959 17 705 145 157 888 
 43 177 654 41 787 700 288 365 

 31 101 598 27 629 491 329 996 
 9 626 062 9 312 709 125 231 

 47 820 498 47 582 096 459 495 
 33 201 241 33 537 613 43 797 

 27 135 138 27 258 974 126 673 
 27 200 846 18 491 539 806 623 

 32 320 512 32 058 220 508 634 
.  176 647 636 177 333 689 1 901 
.  248 422 745 249 801 505 64 240 

          *  [2]
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:
–  (k-1);
–  (k1-2);
–  (k2);

:
– , , ;
– , , -

;
– .

, , , 
 k1, k1-2  k2 , 

 ( ).
 k-1 ,  k1-2 

1 ,  k-2 .
 «

 30  2005 . 358» [4].
 ( . 1).

 1. *

 2014 .  2 -
 01.01.2016 .

 2. *

 

 

 1   
2015 . 

 1   
2016 . 

 1   
2017 . 

 
 (k1) 5% 5% 5,5% 

 
 (k1-2) 6% 6% 6,5% 

-
 (k2) 7,5% 7,5% 8% 

               *  [4]

 01.01.2016  . % 
, . 2 521,6 82,3% 

 2 398,0 78,3% 
 123,6 4,0% 

 540,8 17,7% 
 3 062,5 100,0% 

 
  k1-1  12,5% 

 
  k1-2 13,1% 

 
  k2 15,9% 

                 *  [5]
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. 
 10 000 000 000 (10 )  [4].

 35  1 
 « » ) ( . 3).

 3.
 01.01.2016 .*

 27 ,  77,1% ,  (  10 
100 .)., 5  (  «KASPI BANK»,  « »,  « -

»,  « »,  «ForteBank»  01.01.2016 . 
 100  200 . . 

 200  400 .  2- ,    « », 
»,  400 .

, , 
 – . .

, , 
, , , 

.

1. : . – 2- . . . / . . . . – .
– :  , 2007. –  640 .

2.  ( ): .  / . . ,
. . – : , 2007. – 382 .
3. :  / . . ., . . . – 2- ., . . – .:

: , 2012.  –  592 .
4.

   30  2005 . 358 // http://www.nationalbank.kz/
5.  //  www.afn.kz//

  
 10 . 1 
 10  100 . 27 
 100  200 . 5 
 200  400 . 0 

 400 . 2 
  35 

                               *  // :www.afn.kz//



57

. 
: . , ., . 

    

, , -
. 

, , -
. 

, , 
 ( , , ), 

-
. 

, , .
, -

, .
 – 

, 
, , 

 [1].
,

 «4P».
,  «COMPLETO», 80% -

.  (4 ), -
 – , -

.  roduct, place,
price, promotion. 

, . , .

.  10 , 
. -

, 
.  5« » :

– Education – . , 
, , -
, . , -

, , ;
– Exploration – , . -

, 
, , 

;
– Elevation – . -

, 
, ;

– Entertainment – .
 « »  « » , . -

, -
;



58

– Estimation – , , -
. 

 [2].
-

.
. . -

.  «JP Morgan Chase» 
. 

, , -
.  – -

.
 (IT).

, , 
IT- , . , 

, -
.  CRM-

 (CRM – Customer Relationship Management,  – -
) -

 [4].
-

, 
«Gartnerinc». , :

–  5 , -
;

–  «Fortune 500»  50%  5 ;
–  5 ,

 –  10;
–  ( , 

 « » , );
–  5% -

 50-100%;
–  50% 

;
–  4  6 

.
 IT-

 « RM- ».
«CRM- » (customerrelations hip management) – , -

. 

, .
 «CRM- » . -

 «CRM- » – , , -
.

 « » 
.  «CRM- Siebel» -

. , -
, 

. 



59

 [3].
.

, -
. .  1 

, -
. ,  71%  12-54 .

-
, . -

, , -
, , 

 –  « » .
-

 « ».  « » 
:

• , , 
wordstat.yandex.ru;

• -
,  (news.yandex.ru).

 1 
».  « », 

 « »  « ».
 7- , 16-  17- , 

.
 – , 

, .

.



60

 1. 

 

.
:

1.  – . -
, , ,  – 

, . 
, . -

.
 2. , 

, , ,
. ,  – 

.
3.  – , 

 ( ), .
4. .

 – .
5. , -

, 
. 

:
1. . 

, 
. -

.



61

2. 
. , -

. , 
, .

, , 
,  .

3. . ,
, .  – 

, .  –
. -

.
 « ».

 « » , , . 
, , 

, .

.
,  2014 ., -

 –  4- -
 3- . -

,  IT,

.
 «

» (  –  « »)  2015 . -
 « » -

, 
, .

, -
, 

. 
, .  XXI . . 
,  – 

.
, -

:
1. .
2. 

. .
 – , -

 –  « », 
». , . 

.  « -
» , 

.
3. .

1. . /
http://www. dedegkaev.ru/ index.php/ bankmarketing/59-bankmarkpred



62

2. , .  5  // 
. – 2009. –  4. http://dis.ru/library/detail.php?ID=23381

3. « » . , .  // 
. – . « ». – 2014. –  2. – . 34-40.

4. ., . :  //
. – . . – 2014. – 2. http://cyberleninka.ru/article/n/sovremennye-tendentsii-

bankovskogo-marketinga-teoriya-i-praktika

. 
: . , ., 

        

 – -
. , , 

, ,
, , , . -

 29  2014 . -
, , .

. 
-

, .  – , -
. , -

, .

, 
. , 

. 

. , 
, .   -

, ,
, ,

, .  
, 

 – . , 
, -

 ( ),  [1].
  

. -
.

, , ,
, , 

. 
 « -

» .



63

 2025 .  ( ), -
-

 [2].
, , 

 – 
.

.

, , 
, , 

.
 2014 .  25-30%, -

-
. , 

, . -
 «  – », 

 3 . . -
, 

. , 
  

. , 
, . , 

 [3].
, -

 (« -2020», « -2020», «  2020»). 
 « -

-2020», 
 [4].

 –  ( , , ,
) :

– ;
– ;
– ;
– , -

.
, -

.

, 
-

, 

  
  800 

 35 
 30 

 20 
 



64

. 

-
 [5].

:

, -
:

– , 
;

–  « » -
;

– , 
;

– 
;

– 
;

– -
,

– -
;

– 
.

. 
, . -

.
, , 

, 

 

- , 
, 

  
 

  
 

, 
 

-  
,   

 

.



65

, . -
 [6].

, 
, 

, 
. 

, , 

.

, , .

. -
, ,

 [7].
-
-

, ,  – 
, ,

.
  -

, 
. , , -

. 
, 

.

, , 
, , 

.
, , 

VISA. , -

 vPOS/virtualPOS.  vPOS/virtualPOS

VISA, MasterCard  ArC , , 
. ,  vPOS/virtualPOS 

, , . -
 vPOS [8].

. , ,
, ,

, 
. , 

, , -
.

, -



66

. , 
, 

.
, , . 

, . 
, 

. -
, -

, ,
, -

.
, 

, , . , 
, . 

, 
, , , .

. ,
. 

. 
, .

. 
, . 

, , 
.  [9].

. 
. 

, -
 ( ) , 

.

1.  1  2015 .  01.01.2015 //  DKNEWS
. URL: http://dknews.kz/

2. .  // www.nauka.kz/
3. ., . 

 // : . . .-
. . – , 2015. –  . 3-7.

4. . : . – , 2005. – 150 .
5. .  // . – 2010. –  3. – C. 26-29.
6.   .  

 // 
 ( ): . . .- . . – : , 2014. – . 355.

7. . 
 // , , : . XX . .- . . – ,

2015. – 1.  –  . 34-39.
8. ., ., . -

 // : .
. .- . . – , 2014. – . 183-186.

9.  // http://www.nur.kz315579.html/



67

. 
: . , ., .

        
      

. : 
.

.
-

. 
. , 

.
.

2008 .  Al Hilal Bank
18  14 

.
«Al Hilal» »  ( )  (  –

») .  – 
.

«Al Hilal» »  – 100% 
 Al Hilal Bank .

«Al Hilal» »  – 
.  2010 

. . o -
-

.
«Al Hilal» » 

.
– :

, -
, «Al Hilal» » 

. , 
, .

– :

.
 ( )

«Al Hilal» »  (52-2 -
) , -

, , 

. 
-

.
», « » -

-
-

. -



68

, -
.

,
, , 

.

, :
– Al ilal ,  – «Fattah Finance» -

;
– 

.
: ; -

 « » -
» . 

 70- .
.

,  2020 
.

. 
 1-  2- .

1- .
*

  
«Al Hilal» »  

 
»  

 + + 

 
 + + 

 - + 

 + + 

 - + 

 
 + – 

 – + 

 + + 

 – + 

               *



69

2- .
*

. -
. , -

, , , 
.

, , -
, , , , 

.
, 

.

. .

3- .
*

   
«Al Hilal» »  

 
»  

 + + 

 
 + + 

  + + 
 – + 

 – + 

 – + 

 – + 

 – + 

 – + 
            *

   
1 2 3 

    
    

   
 

 
 

.  -
 

  

 
. 
 
 

.  
-

 
 

  
 

-
 

. 
-
 

  

 
-

. -
-

 

 



70

1.  « » .
2. . . – .: , 2010. – 120 .
3. : , , .

– : . – 2011. – 124 .
4. . : , ,  // .
.- . . : , , . – :

. – 2011.  –  . 36-40.
5. .  // . .- . .

: , , . – : . – 2011.
–  . 62-66.

6. «Al Hilal» »  // http://www.Al-hilal.kz//

. 
: . , , 

      
    

,
, , 

. , -
, , -

. 
, .

-
  ; 

. , -
, , -

.
.  « -2030» :

, 
» : « , 

» .  10 
.  33 ,

.

1 2 3 
  -

-
 

 
 
 

 

 
, -

 
 

                   *



71

. 
. , -

.
, 

, , 
. 

 50  – .

. 2014 .  « -
, , !»

, 2016 .  «
» . 2014 . -

, . 2016 .
: -

. -
-

, 
.

, 
.  « » 

 « » . 
. . . . -

. . 
. 

. , . , . :  – -
, -

, , , .
,  – -

. -
. , -

.
 – 

.
. -

, , -
  .

 – 
 ( ,

) -
.

 – 
, 

.
.

. ,   -
 ( ) 

. :
– , , , , , -



72

, ;
– 

;
– .

, .

. 
.   

. :
– ;
– ;
– ;
– .

:
– ;
– ;
– .

:
– ;
– ;
– ;
– ;
– .

   – 

. -
. , , , , , -
, , . -

.
:

– ;
– ;
– ;
– .

-
:

– ;
– ;
– ;
– ;
– ;
– .

.  – -
, 

.

.
.

, 



73

. 
, , 

.
.  – -

, .

. -
, , 

.
:

– ;
– ;
– ;
– .

:
– ;
– ;
– .

:
– ;
– 

, ;
– .

 Standard  &  Poors   « »  
.

Standard & Poors  « » 
 « » .

.
.   

. 
.

, 
. : «  – -

», – . 
, ,

. 
, 

. .
:

– ;
– ;
– ;
– .

.
,

.
. -

, .
. 



74

.
 – 

-
.

:
– ;
– .

 – , , 
, 

. 
:

1. .
2. .
3. .
4. .
5. .
6. .
7. .
8. .
9. .
10. .

:
• ;
• ;
• ;
• -

;
• , ;
•  – ;
• ;
• ;
• .

, , -
. , -

, 
.

:
– ;
– ;
– ;
– ;
– ;
– ;
– 
 IT .

.
1. -

 (  – ) « »
, « -

» -
 2012  21 292 .



75

2.  (  – ) -
 (  – ) 

. -
 1 ( ) .

3. , 
.

,  2015   

,  2014-2018 . -
-

.

1.  . .  «  – » 
11  2014.

2. , ,  / . . – : , 2001. –  411 .
3. , ,  / . . . – .: , 2004. – 566 .
4.  / . . . – .: , 1997. –  670 .
5.  / . . –  .: , 1996. –  259 .
6. : . . : . .  1  2006.

. 
: . , ., 

-2017» : ,

 « -2017» 
 2012 . 22 

 EXPO  152-
.  103 

,  44 . 
 Future Energy, -

, « -2017» -
 [1].

 « -2017» -
 « » , 

, , 
. ,

-
. ,  –

, 
 « » 

. ? ? 



76

?  – . -
. « » 

, , . -
. 

. .
: , 

, , 

, ,  « -
» . 

 « » , 
, . 

. , « » , , 
. -

 1851 . . 
: « »

. , , -
. 

.  1855, 1878 . , 1939 . , 1985 .  –
, 1992 .  – , 1998 .  – , 2000 .  –

. -
: « » . -

. , 
. 

:  ,  ,  
. , 

. EXPO-2017 . 10  10 .
 25 

.  5 .  130 .
,  520-910 . , 

, ? ,
. , . 

. , 
, 

. , -
 « » . , , 

. , 
. 2000 .  12 . ,

 350 . 
. , . 

, -
. . 

. . 
.  « »

. , 
. ?  «Work and travel» 

. , . , 
. , 

. -
.  44 ,



77

 104 
. ?

? ?
, . 

-
. 

. , .
,  3  5 . 

, , . , ,
, .

, . -
, , , 
. . ,

. , -
 – « ». , 

 2017 . . ,
1939 . , 

. 
. , 

. , ,

. , ,  1936 .
. , , -

. , 
. , 

, , -
. . 

.  « » ,  «
»  [2].

 « »  « -2017»
. -

.  « » 
»  « -2050» : 

»  [3].
 – -

. , 
-

. , 
. 

i -
, 

. 
-2017» 

 « » . 
 « » .

. 
, , 

.  « -
» . ,  McKinsey -

. . -
 3 . , 



78

 « » 
. 

. 
 [4].

, « » .  « » 
 « » (Blueprint for a Green Economy, Pearce et al, 1989) 

.  « » ,
,

, , 
. « »  – -

, 
. « » , -

 (  – , ) ,
.  –

 « » .  « » 
, 

. « » -
. « » -

: 
, , ,

.  « » ,

. « » -
 10 : ,

, , , ,
, , ,  [5].

 « » : 
 – . -

. -
. ,  – ,

, .
, 

 , .  – -
. 

, 
, 

. 

.  – 
. , -

 ( ) . -
, 

.  « » ,
. 

: , , 
, .  – 

. .
, -

. -
.  – . -



79

. 
.  – « » . -

. 
) . -

.  – . -
. 

, « »  – 
-

. 
, , , 

, ,  « »
. -

. 
. 

. « » . -
,  2/3- , , 1/3-

. 
 50% , , . « » 

. , 
-

. , -
. .

» .
:

– . ;
– , 

;
– , 

;
– , , -

, , , -
, , -
;

–  – « », ,
 2017 . 

.
, -

, . 
, .

. , 2017 . 
-17  « »

, 
.

1. . – , 22 , 2012 .
2. .  « -2050

: » . – , 14 , 2012 .
3. .



80

4.  « » :  // -
. – , 2011. – 52 .

5. . –  EXPO-2017.
6. -2017 

.

. 
: . , ., 

    :      
  

, , -
. 

.
-

. 
.

, , -
, , 

, . 

.
, 

. , 
,   , 

. -
, , -

.
 – , -

.

.
, 

, , 
 [1].

, -
, 

. 
, , -

.
:

– ;
– 

;



81

– ;
– ;
– .

-
, .

, . -
. 

,  [2].

, . 
. -

, 
. 
: . -

, 
, .

,
, 

, , 
, . 

. , 
, ,

,  [3].

. 
-

, , 
. -

: ; 
; -

.
, ,

. 
, . 

.
-

, . , 
, -

, .
 – -

, , 
. .

, :
– ;
– , 

, ;
– ;
– 

;
–  [4].



82

:
– 

;
– , -

;
– ;
– .

, 
, . -
. -

-
, -

, , -
. 

, , , 
.

 2012 . . -
 (  2015 .  2016 .) , 

, .
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 61,8%.  3,6%,  22,1%.
 401,4  (+50,3%). 

 1,3%,  13,3%.
 228,1 , 

32,9%.  10,2%,  0,2% , 
.

  2016 .  9,0 
,  35%,  2,4 .

, 
. , 

, , .
 2015/01-2016/01  66%,  2,9 

. ,  491,5 ,
 [5].

. ,  %*

 01.01.15 . 01.01.16 . 
1 2 3 

 100 100 
.:   

: 44 30,1 
– ; 31,9 21,6 
– . 12,1 8,5 

: 56 69,9 
– ; 30,3 35,4 
– . 25,7 34,5 

:   
– ; 62,2 57 
– . 37,8 43 
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 1 
 2015 .

1)  44%   30,1%, . .  10,3%
 31,9%  21,6%), .  3,6% (  12,1%  8,5%).

2) 
, .   (  62,2%  57%) 

 (  37,8%  43%). , .
3) 

  ( ),  2015 .  13,2%. -
 (  0,6%).

, 
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. . 
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.
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– , 
;

– ;
– , ;
– ;
– 

.

1. . . :   / . . . . – .: , 2009.
2. . , . – .: , 2003.
3. ., ., . , .

– .: , 2004.

1 2 3 
 

: 15,5 10,9 
– ; 12,7 8,8 
– . 2,8 2,1 

 
: 28,5 19,3 

– ; 19,2 12,8 
– . 9,3 6,5 

 
: 14 14,6 

– ; 13,3 13,6 
– . 0,7 1 

 
: 42 55,2 

– ; 17 21,8 
– . 25 33,4 

                                *  [6]
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2005 . . 
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.
2015 . 1 
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 12 -

 23,4% ,  8,8%-
 1,5%- .

 –
52,6% (89,1 .),  – 18,3% (31,1 .), 

 – 12,2% (20,6 .) .  1- .
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2015 .1 
89,1 ,  2014 .  8,6 
8,8%- .

 «   
» »  – 99,5%.

       3,4   (   -
 3,8%).

2- .

2014 . -
 0,1  0,1%-  2015 . 1 

122,5 .
-

 57,1%- ,  4,1%- .

 (61,7%) .

3- .

01.01.2014 . 01.01.2015 .   
  

 
- 

, % 
 
 

-   
, % 

,  
%-  

 28,3 23,1% 28,6 23,3% 1,1% 
  

 78,8 64,3% 75,6 61,7% -4,1% 

 4,2 3,4% 6,6 5,4% 57,1% 
 11,3 9,2% 11,7 9,6% 3,5% 

 122,6 100,0 122,5 100,0 -0,1% 
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 [1].

 1,  2010-2015 . , 
 2,12  4,16 ,    –  5,48  8,51 . 

  2015 . , -
 4,35 .

,  2015 . 
 4,7%,  12,67 . -
 (5,2%),  (3,7%). -

:  2014 .  7,2%, 
 5,6%,  –  10,7%.

,  ( .
, , ) -

 5,6%,  50,9  46,9%.
, 

52,8%,  –  41,1%,  –  40,2%,  –  35%,

. 1.  ( .)
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 2015 . .
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10%. -

.
 2.

 , .  , %  2015/12 2014/12 2014/12 2014/12  2015/12 2014/12 
 12674,2 12106,1 568,1 104,7 100,0 100,0 

 ( -
, . 
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5938,7 6158,6 -219,9 96,4 46,9 50,9 

 
 2645,7 2419,9 225,8 109,3 20,9 20,0 

 
 1037,8 948,3 89,5 109,4 8,2 7,8 

 991,7 1143,6 -151,9 86,7 7,8 9,4 
,  

 653,6 484,1 169,5 135,0 5,2 4,0 

 
 609,2 434,4 174,8 140,2 4,8 3,6 

 
 456,3 298,6 157,7 152,8 3,6 2,5 

 
 204.6 121,7 82,9 168,1 1,6 1,0 

 136,7 96,9 39,8 141,1 1,1 0,8 
         *  Ranking.kz  [2]

. 2.  ( .)



90

 2, 
. -

.  2010  2016 .  7,61 .  12,84
.  2010 .  7,61  7,57. 

. 
,  2 ,  2010  2014 . , -

. ,  2014 . 
 2016 .  0,97 .

, , 
 [2].

-
, -

.

, , ,
, , , , 

 [3].
-

:
– ;
– ;
– ;
– 

.
-

, :
– ,

, -
;

– , 
;

– 
, ;

– , , 
, ;

– , -
 [4].

. 
, 

. 
. 

. , . 
. 

. -
. 

:
– ;
– ;
– .



91

, 
, . 

, , .
, 

.

1.  // . . , 2008.
2.  // http: //Ranking.kz
3. .  //

 // http://www.cbr.ru/  
4.  //  http://www.articlekz.com

. 
: . , ., 

        
      ?

. -
, , 

, . . ,
.

.
:

– ;
– ;
– ;
–  ( , , ) .

»  – 
. : , 

,  « » . -
,  80 000 
, , , ) .

. 
, , 

. : ,
, , 

. , .
: ,

, . -
, . 

. .
. , 



92

. 
, ,   

. -
.

. , -
. -

.  
, .

. .

. . 
, -

. , , -
 70%- .

. ,
   – 

. , 
.
-

.
 – 

. .
 2011 .  27,5 ,  2007 . 140 

.  2007 .  5 – 
. 

.  17-27% .
.

. : 
. , -

 40%- -
.

 – 
.  ( -

) .
, , -

.
:  « »  « »  250 000 -

 UE46D6530WS .
:

• ;
• .

, , 
.

 150 000 ,  
.

 150 000 
 100 000  13  7 692   . 

. : «  «
» ,  « »



93

 10% .  250 000  10% 25 000 , 
225 000 .  13  100 000 

 25 000 . 
150 000  100 000  13 

. ,
 240 000 . 

, ,
. 

, 
.

.
: « »  100 000  « » 

.
:

• ;
• .

, , 
.

 « »  100 000  6 -
, 20 000 

. :  100 000  120 000 -
,  100 000  10% , -

 90 000 .  30 000 -
.  10%  20 000 -

. , -
. 

. : -
. , .

.
 « » 

: , . 80- , 90- , 2000-
,  7-8% -

.
, , , , 

, ,  20 
.

, -
,

. 
.

, , 
. , 

.
 – . 

: , 
,  – 

. , -
.

.



94

 10% ,  – 30%, 
60%- . :

, , . , 
.

,  – 
,  – 
, , 

.
. 

, 
.   , 

.
2007 .  2% ,  13-

14% . ,
. 

. , 
.

,  
. ,  30 000  3000 -

, . 
. -

. -
, .

, , 
, .

-
 20% . , 

.  4-5% ,
, .

1. . : . – , 2007.
2. . : . – , 2007.
3. . : .
4. .  // . .
.- . . « , -
». – : . . , 2008. – . 112-115.



95

. 
: . , ., .

    ,   ,   ,     
    

.  VIII . 
.  hudu .

. 
. 

.  
. -

 52 .  450-
, . . -

.
-

. , . 
.  13 .  III -

. 1179 . .
. -

. .
. 
. -

.

4 . . 
.

, 
i [2].

i i :
, .  – , 

, i, , i
.

, i . -
i, i,

, i , .
, . ,

, i -
.

, . 
i – , 
i – , i.

, i . 
, i i i , -

i i.
,  i i -

i 



96

. i , -
 – i. -

 [6].
i  – . i 

i i. 
, i i , -

, 
,  i i . 

, , , i.
,  i  [3].

» , i.
i, , 

i VIII-V . . i ,
, . 

, III- IV .   -
 i i .  i -

, , ,   .
 i  1587 . 

, i . -
i 

i –  i   i   i 
.  (1609 .)  (1618 .)

 [3].
 i i i. -

, , ,
i .

, , 
. ,   -

. 
i. , -

i .
. : «
, i i, 

, i i i».
 «  i i  – » .

i 

, .  i i -
.

 i i – 
i. i i. -

, 
, , -

, i i.
-

.
1. , .
2. , , , .
3. .  – i 

. i , 
.



97

4. . -
, i, i -

i.
5. .
6. : 

i.
i 

i. i i, 
i i.

i . . 
i i . -

i i :
, , , 

, , i 
.

-
,  24%- . 

. 
 1996-1998 . 

, , -
, « » , .

-
, 1998 . 

. 
 80%- -

. .
 – 

. , , 
.

i  (1872 . )
57 i ,  (1894 .), 
(1898 .),  (1905 .),  (1908 .),  (1909 .)  (1911 .)

 (1916 .) .
i  (1916 .)

i  (1904 .),  (1908 .),  (1909 .) 
(1916 .) .

,  i i  (1910 .)
 (1898 .),  (1903 .)  1907 . – .

i -
i  i i. i  (1905 .)  (1907 .) 

 [7].
, i i ,

i.
, i 

 – 6 i,  – 18 , 12 –
, 8 – ,  345 -

 i i. i i
.

. .  – 
:

– i ;



98

– , ;
– , ;
– ;
– , ;
– ;
– ;
– ;
– ;
– ;
– i ;
– .

i  1960 . 
. i  6 i. 

i 
, 

i. , , 
i i. : II  – 10 , II  – 20 -

,  I  – 30 i i.
i i. i 

i : , . : i,
i, .

i 
: i ; ,
; .

1.  05.1995 .
2. . . – : , 1999.
3. . . – : , 2009.
4. . . , , . – : , 2008.
5. . . – , 2009 .
6. . . – : , 1995.
7. « » , 2011. – 5.



99

     –      ,  
      :

         
        ,

        :          

. , . 
: . , , 

: , , 
, , .

, -
-
-

.
 – »  2007 . 28- -

. 
.

. 
 [1].

1- . 

 
  

   
 

 

1 2 3 

1.   
 

 
 

 
,  

 

2. 
  

 
 

 
 

 
 

 
 

 
 

 
 

 



100

 1996 . , 
-

.
, -

, , 
. 

 ( ) 
. 

. , 
. -

.
, . -

:
–   

-
;

– 
;

– , 
;

– -
,  [2].

. , -
, .

, , -
. , 

,  – . 

1 2 3 

3. 
 
 

 

 
 

 
, -

 
 

 
 

 
 

 
 

4. 

 
, , 

,  
 

 

 
 

 
 
 

,  
 

5.    

 
 

 
 

 



101

 2006 . . 
2015 . .  3-4 . ,

, , , , 
. 

:
– 

, ;
– , 

;
–  ( , -

) ;
– ,

;
– 

. .
, 

. -
, .

,  [3].
:

– ;
– 

, -
;

– 
; ;

– 
, -

;
– ,

;
– -

,  – ;
–  « » -

; -
;

– -
;

– -
 ( )

;
– -

, -

;
– -
;
–  [4].

:



102

– , 
;

–  
;

– 
;

– ;
– 

. 
;

–  ( ) ;
– 

; 
– , , 

,
;

– -
 [5];

– -
;

– 
, 

 [6].
. , 

, , . 
, 

. 
, 

. 
 50 

. -

.
: -

, , -
, . , -

. , , , , -

. -
-

, , 
, .

. , , , 
.   –  

.
:

1. 



103

. 
. 

, , 
. 

:  « » , -
?! , 

.
2.  ( ) . 

. 
 « » 

. « » -
. 

 (2006-2007 . 
). 
» . 

, 
.

3. 
. 

. 
. , 

, . -
.

, 

.

, -
.

.
4. , , 

,
. , -

. , 
.

 4 .

1.   28.02.2007 .  234-  « » .
2. , 2011 . . . , . 

», 
»,  «  LEM». – , 2011.

3. .  « » : ( ) / . . .
– : LEM, 2010. – 373 .

4. ., .  // . – 2007. – 11. – 20-27 .



104

. 
: . , ., 

      

 ( ) 

-
, , 

, , 
.

,
. -

, , -
, , -

, ,  [1].
-

, -
, . 1 . 17 

 « » [2].
, :

– ;
– 

.

:
– 

;
– , ;
– ;
– ;
– , -

;
– .

, 
, , . 

, 
, . ,

, 
. -
, 

, , 
, -

.
, 

-
,  [3].



105

, -
. 

, ,
, 

.
, . , :

– ,
;

– ;
– .

, -
 ( ) . . 1 . 18 

» -
, , -

, ,  [1].

 (
).

 « »  05.01.2015 .  10.01.2015 ., 
 25.12. 2007 . 174 

3  04.01.2008 ., , -
. -

, , 
.

, 

, .
 « » , 

. 77 
, 

, , -
-

 [4].
 « » :

• , , -
;

• 
;

• -
;

•  «
»;

• .
-

, , 
, -

.

, .



106

. *

: , ,
.

, 
. -

.

1. . : . – : , 2012. – 722 .
2.  « »  20.11 1998 . ( . . .  29.12.2014 .) // www.

zakon.kz
3. . : , , : .

. – : , 2007. – 608 .
4.  « » ( )  10 

2009 . 99-1V ( . . .  07.04.2015 .) // www. zakon.kz
5. . : . – 4- . ( . .). – .: , 2009. – 432 .

 
   

1.  
  

2. -
, -

 
 

 

3. -
 

 

, -
 

, -
 

4.  
  

5. -
 
 

 

,  
 

6.  
 

 
 

        *   [5]



107

. , . 
: . , , 

      

. 2000 . 
, 
 1877 . « » -

. « .» 
 1952 .  ( ) .  1962 . «

»  ( ) .
1972 . .

 –  ( ) , -
, , , , -

 ( ) , -
.

. ,
, 

.
.

. :
.

1.  – , -
. :

• 
;

• ;
• ,  

;
•  – ;
• , , -

;
• 

;
• , ;
•  –  ( )  (

) , -
-

.
 – 

.
:

1.  – -
.

2.  – -
.

 – , 



108

-
. :

–  ( );
–  ( ) . , 

 – .
:

)   –   ( ,  
);
)  – 

;
)  –  , 

  .
 –  .  

  

, , 
.

,  – : ,
 – . 

.   , ,
, . , 

-
. -

. ,  7% ,  1978 .  – 10% 
 [4, 317 .]. 

. -
, .

:

, 
. , 

, , 
. , 

.

1.  28.02.2007 . 234-  «
» .

2. ., . « », -
 « ».  «  LEM». – , 2011. – 365 .

3. .  « » : ( ) / . . .
– : LEM, 2010. – 373 .

4. ., .  // . – 2007. – 11. – 20-27 .



109

. 
: . , ., 

    

, 
.  – , . 

:
,  ,  ,  .  ,  

. , -
-

, .
 – 

. 
, -

.

.  29  1994 . -
. . . 

, -
.

,  – -
 174 . -

 – , , , ,
.

, -
. 

. 
 ( ) 

. -
.

. , ,
. , 

,  – . -
 2006 ., . 

 2011  .   3-4
, . , , , ,

, 
. , -

, , -
. 

, .
, ,

, , -
.

, 
.



110

, . 

. 
, 

.    
.

 2015 . 
, , :

, 
;

 ( ) ;
;

.
, , . 

 2012  63 : 37 
 26 , 

 25.11.11  160 . 
 « ».

 01.01.2012 , 
. 

, , 
, . 

. ,
. 

. 
.

:
1) , ;
2) ;
3) ;
4) ;
5) , 

, , 
.

, .
, , 

, 
, .

, , 
, 

, .
, , 



111

 (  – ). 
, -

.
-

 (  – ). -
 « ». -

: -
:

– 
, , , -

;
– .

 – . , , -
, . , -

.
 – , 

. , , -
. , 

, .
, 

, . -
. 

 « ». 
. 

-
, -

.

,  – -
 (  – , -

).
, , 

:
– ;
– ;
– , .

 – , -
. 

-
.

, . , 
, .

-
, . , .

.
.

, 
, . , 

-
.



112

, , . -
, -

. -
. , 

, . ,
,  – 

.
.  2014 . , 

. , 
2016 . . -

 2013 .  « -
» 402-  06.12.2011.

, , -
.

, 
 (  – ).

, -
.
 « -

». -
-

.
. 

, . 
, . 

.  « -
». 

. 
, 
.  –

. , , , -
. 

, , , .  
, . 

,  
.

,

. , 
. .

, , . -
. , -

, , . , . 
, , 

, . , 

, -
.  .  

, , 
. . -

, . , 



113

. , , -
 – -

.
 – -

 ( ). 
, , , . -

. 
, 

. , , 
.  – 

. ,
. 

, 
. 

,  – , , -
, , 

.  – ,
, ,

. , -
-
.

, 
. 

 – , 
, , , .  –

, 
, .

1. . : . – 2- ., . .
– : . LEM. – 2011. – 388 .

2.   « »  28  2007 234 III ( . 
. .  29.12.2014 .).

3.  31  2013 50 «
».

4.  –  25  2014  291 «
».

5.  2011–2020 .
6.  7  2010 1118 « -

 2011-2020 ».
7. , 2005-2013 .
8. http://www.nkaoko.kz/doc/bk/ekonom/5B05080
9. www.consultant.kz
10. www.pps.kainar-edu.kz



114

. 
: . , , 

          

 («to lease» –  ( .)) – , -
.

, , 
 – ,  ( -

) – . -
, , -

, .
? 

. 
 – . 

. , 
. , , , 

.
, 

. 
.

1. , 
, .

2. .
3. -

 [1].
 – . 

.
, . 

, .
. 

, , , 

. , , , 
. 

, -
. , ,

.
, , -

, , , -
, 

. , 
, 

. 
, -



115

, -
, 

.
, 

, , , , 
. -

 [2].

, 
 200 .

, -
.

, 
 2010 .  26,4 .,  2014 . –  47,0 ., 
 78%.

-
 –  40%. -

,  2010 .  (32,5%),  2014 . 
(47,1%) .

, 
. 

 2014 .  10,2%, , -
 2014 .,  184 .,  3,7%.

, , -
, . , 

.
 2010-2014 . 

.  2,4  3,3 .
 8,0 .

 2013 ., -
 536 ,  8,8% . -

, , :
 2014 .  477 ,  5,9%.

-
, , -

. 
,  « » 

. ,  2014-2015 . -
 200 . -

,  50% 
. ,

 70% .  2010-2014 
 1  [3].

1.  « »  5  2000 . 78-II.
2.  « »  28  1994  ( .).
3. . .  « » . – 209-210  28.09.2002 .



116

4. . http://www.kazstat.asdc.kz/
5. . http://www.natonalbank.kz/
6. . : ? // . –  1998. – 2.
7. . :  // . – 1197. – 29.
8. .  // . – ., 1998.  – 30.
8.  // . – ., 1996. – 7.
9. :http://tnl.kz/ru
10. http://www.cfin.ru/, http://ref.by

. 
: . , ., 

      
        

, 
-

, 
. , -

. 
. -

, -
.

 « »  1995 ., 
 (  18  2002 ) [1. . 388].

 1995-1996 . -
. . -

-

.
 2007 .  « ». -

, 
, . 

, . [2].
-

1 2, , 
,  –  c 2007  [3].

, , , 
1  2, , 

, 1  2.  1 , 
: , 

.



117

-
-

.
-

 « , 
» [4].

 « » -
, . , .

-
.  21 

.
, 

: , , ,  ( . 2).

, , -
, -

 –  [5].
, , 

DipIFR) -

.
 2011-2020 .

 

1 
 
• 14  
• 67  
• 21  

  
 
• 4  
• 12  
• 4  

2 
 
• 26  
• 264  
• 4  

. 1. , 

. 2.



118

, -
, 

 [6].

, , 
 [7].

,  ,  .  
, 

 (  « », « », « ») ( . 3). 
, .

, 
, .  25-27%
, 

 13% .

. 3.  10

. 4.  « »



119

 « », 

 (IQAA- ) [8].
 «

» . . ,
. , , -

. . , ,
.

, . 
, 

, , -
, .

-
 « ». -

, , , , , . -
 [9].

,  (58%) 
 (51%) . 

 (17%)  (17%), -
 (24%).  PhD  (43%)  (43%).

, . -
 15 -

 « ». , -
, . -

.
, -

, , -
-

 [10].

, 
 – , -

.
,   

,  – , -

. 5. 
 « »



120

, , 
.

, 
, , . -

, .
, 

, 
.

, , -
, , -

.

1. . : . – 2- . ( . ).
– : . LEM, 2011. – 388 .

2.  « »  28  2007 234-III (
. .  29.12.2014  .).
3.  31  2013 50 «

».
4.  –  25  2014 291 «

».
5.  2011-2020 .
6.  7  2010 1118 «

 2011-2020 ».
7. , 2005-2013 .
8. http://www.nkaoko.kz/doc/bk/ekonom/5B05080
9. www.consultant.kz
10. www.pps.kainar-edu.kz

. 
: . , ., 

    
  « » . 

, 
. 

 106  4  « » .
, -

.  82% -
 60 . . 3,77% 

 40-50 . .  3,77% 
 50  60 .  (0,94%) , -

 10  20 . .



121

. 
 35,45% , -

 8,99% .  11,1% , -
-

,  19,6 % . ,
 4,76% . -

,  17,46% 
. -

,  2,11%  1,05.

. 
: 

34% ,  13%,  «
»  16% . -

,  8  5% . 
 18% . 

» . 

 

 
. 1. , 

. 2.



122

», « »  « » -
 0,5%, . «

»  3% ,  « »  2% .

.  «
», « » ( , 
 5,26% ; «  2020», -
 « », 

 39%;  « » ,  29%
; « » 

10% .
. ,

:
– , , 

;
– , ,

, -
, 

.  « »;
– , -

, -
, ;

–  « -
», 

;
–  « » 

, , 
,  «

», , , .

, , 
, -

, .
 « » 

 

 
. 3. 



123

.  30  2015 .,  rabota.nur.kz, hh.kz, joblab.kz 
».  104 . 
,  21% , . 

.

, 
. , . 51% 

,  20  30 . ; 27%  30  40
. ;  22% , -

 40  50 . .

 « » . 
, :

– , . 
;

– 90%  « » 
 «1 », ;

. 4.  « »  30.09.15 .

. 5. , ,



124

– 
 20  30 . , , 80%

 60 . ;
– : -
; , ;  «1 : », , ; -

. 
.

-
.

,
, .

1. .
2. .
3. -

.
4. -

.
5.  4- , .  3-

-
,  4- .

, .

1. . : . – :
, 2006. –  . 185-189.

2. . – , 2008. – . 63.
3.  « », 2012.
4.  « », 17   2012 .
5.  // .

http://www.edu.gov.kz/ru/zakonodatelstvo
6.  «

» //  http://
www.edu.gov.kz

7. Karsten . The state of youth policy in 2013, 10 . http://www.youthpolicy.org/blog/2013/01/state-
of-youth-policy-2013/

8. The Economist, Generation jobless, 10  2013 . http://www.economist.com
9.  « : »  101-

, 2012.
10. . . http://www.businesspress.ru
11. : «  2020 ».



125

. 
: . , , 

 – , -
, . , -

.

, ,  [1].
. 

, 
, ,

. 
. 

. , 
, 

, ,  1969 .,
. . ,

, -
, . 

-
, .

, , 
-

.
, , 

, , 
. .

, , -
, , 

, .
, , , ,

. , , -

 [2].
, .

 « » , , -
, 

, . 
. -

, . -
-

. -
-

. , , , 



126

, 
, 

.
, , 

. -
, , -

.
, , -

, , ,« »: Ernst&Young, Price-
waterhouseCoopers, Deloitte, KPMG,  70% [4].

, ,  « » 
, . , , 

. , , -
. , 

, .
, , 

. , , 
, 

. , -
, -

, -
, -

 « ».
, , , 

-
. 

, 
. -

, . , 
. 

, , 
, . 

, ,  [3].
, 

, -
. -

, . , 
.

, 
, , .

, 
, .

, , , 
. , 

. , 
-

, .
, 

, .



127

-
. ,

, -
. , , 

. , 
. , -

, -
, ,  .

, 
. , , -

, ,
, 

. , 
, . , 

, 
 [4].

, 
, .
, -

.
, , 

. , , -
, 

, . , , -
, 

, ,
, , .

1.  «
».pravo.zakon.kz/

2.  30  2000 . 109-II « » . 3-1, . 13.
3.  09.11.09 . 197- », . 3, . 13

 09.11.09 . 197-IV« », . 5, . 20.
4. :online.kz

. 
: . , , . 

    

 ( . cadastre) – , , ,
. . catastrum, . capitastrum

 caput – ), , .



128

, , ,
, , -

, . -
 [1].

,  
, .

, 
.

,

,  
,  [1].

,  -
, ,

, 
, ,   .

. 
, -

, -
, .

:
1.  – 

.
2.   

.
  -

. 
-

, -
.
-

, ; -
; ; 

. , -
, , .

:
– ;
– ;
– , 

;
– ;
– ;
– , , 

;
– -

;
– , . ;
– ;
– .



129

 (
), 

, 
. 

 ( ) , . 
.

, 
, , 

. , -
-

, , 
, , ,

, -
. 

, .
, . 

, . -
,  ( -

, ) 
, -

.
-

, , 
-

, . , , ,  [1].
, 

, -
-

, , 
, .

,  2003 ., 

.
: 

, 
  , 

 ( , ), 
 « » 

 « » [4].
, -

-
.

.   ,  « ,
, , -

».
.    .  ,  ,  

, -



130

. -
,  – -

.
, -

, . 
, . -

. -
 20  2003 . -

, -
, , 

, 
.

1.  20  2003 . ( .  16.03.2016 .).
2. « »  26  2003 . 183-184.
3. : .
4. , . .

. 
: . ,  , 

    

 – , 
. 

. 
. 

, 
.

:
– 

: , , , , ;
– -

: , , , ,
, ;

– , , ,
.

-
,  70- .



131

.

.  200- ,
 102 , 29 , 30 , 6 , 11 ,

19 .  2,2 ,  – 2,5 3, -
 – 0,7 3.  20-25 .

-
.  122 , 

80%-  (1,3 , 700 , 1,7 3  577 3

) .
. .  200-

 
   

 

,  

, , , , 
, , -

, , , -
, ,  

 45 , 
7,5 3 . 
14  207  

 

 , ,  
,  

10 , 300  
.   

162  
248  

 
, , 

, , , 
 

1948 .  
, 30  

 
, , , 

, , 
 

   3 . 
 408  100  

  99%,  
,  

 97% 
 

 
, , 

, , , -
,  

 

 ,  
 
 

 

 , , 
 

  , 
 

 

,  ,  , 
  , 

,  , 
 

 

 
, , 

, , , 
 

190  

  -
: , , 

, ,  

,  
    

 
, , -

, , 
 

 

 
, , , 

,   
 

 
 2  

   
 



132

.  164,4 
,  :   17,6  ,   92,8  .  

60 ,  19,3 .  63%-  ( -
 17%), 37% – . -

 ( , , ).  –  (  2,2 ),
 (0,5 ),  (1,3 ), ,  (  2,7
).  52 ,  7 . 

.
. 

, . 
 1000- . , , 

.  17 , 
 11 .  17 .  93% 

: , , , , . -
 ( ) . 

, -
 300  .   (  327,7  )

 (28,3 ) . 
. . 

, .
, 

.  ( , ,
, , , , -

) . . 
, , , ,

, . . -
, , , , , , , ,

 ( ), . .  ( , 
)  10 .

 100- , 58- .
 ( ) ,

,  ( ) .  30-
.  – . 

.  200  ( ) 50-
. : , , , -

, , , , . 
, ,  ( ) 
.

.
. .

    -
.
 –  – . 

 55  (  29- )  39- .
 – 49,  – 45, 

 – 42,  – 41 .
, -

, , , -
. .

, 
. , -



133

. 
, , 

. . 
, . 

. -
, , .

1. . – , « », 1998. –  . 5.
2. :  / . . – : ,

2006. – 472 .
3. , 10  2006. –  109.

. 
: . , , . 

          

 – , 
. « » ,

: , , , ,
, 

. . -
, 

. . 
, , -

. , 
, -

, 
.

. 
, 

. 
,  [1].

. 

,  – . -
.

.
 – :

– ;
:



134

– ;
– ;
– ;
– , ;
– ;
– .

:
.

.
.

.
.

.
.

.
.

.
, 

 [2].
:

• ;
• ;
• ;
• ;
• , .

:
• ;
•  – , ;
• ;
• ;
• ;
• ;
• ,  [3].

 – , 
 « » .

:
– , , ;
– ;
–  ( , );
– ;
– ;
– ;
– ;
– ;
–  ( , ),  ( , ) [4].

, 
. :

;
;

;



135

;
;

;
;

;
.

, .
 – 

. , 
, 

. 
, ,  – 

 [5].

1.  « »  30  2000 .
2. ., . . – ., 2010.
3. . . – , 2008.
4. . . – ., 2010.
5.  .   . – , 2011.

. 
: . , , 

. 

 – , , -
. ,

, .
.  – 

, 
.

:
1. .
2. .

 6030 . 
. 

-
.

:
– , ;



136

– ;
– ,  –  ( ) 

;
–  – 

;
–  – ;
–  – , -

;
–  ( ) – 

 ( );
–  – 

;
–  –  ( -

)  ( ) 
;

–  – -
;

–  –  ( )   
;

–  ( . rebate) – 
.

.
.

 – 
. :

– , .
 1 

;
–  – 

;
–  – ;
–  – 

. , 
.

.
. 

. 6030 
.

. 

-
. , , 

.

:
• , , 

;
• ;
•  ( ) 
, ;



137

• , 
.

, , -
.

, 
, 

, 
, , 

. , -
:

1) , «
» ;

2) -
, 

. , , 

, .
. -

, , , 
, .

1. . :  / . . . . – 2- ., .,
. – : , 2005.
2. ., . : : . – :

, 2006.
3. ., . : .

– : , 2006.
4. . -

  / . . – : , 2005.

    

1310 (1330) 
 

» 

3310 « -
    

-
» 

-
  

 
        74 107,50 
 

1420  3310 «  
  

  
» 

-
     

 
          8 892,86 
 

3310 «  
 

  
 

  
» 

1010 (1030) «  
  

» 

 
 

        83 000 
 

 



138

. 
: . , PhD, . 

«GRANT  THORNTON»    
    «   »

Grant Thornton International ( ) – , -
, , 

, . 
. ,

, .  1904 . :
Thornton  WebbandCo.  1959 . Thornton  WebbandCo 
BakerandCo,  1868 .,  ThorntonandBaker. ,
 1975 . ThorntonandBaker , , , ,

 1844 .
 1924 .  « » 

 26- . . .
 1938 ., , 

.  1969 . AG , 
 AGandTansleyWitt. -

 10 .  1980 . AG  ThorntonBaker, , , 
,  49 , -

 – GrantThornton.  1986 . . . , 
. . 

. -
 Grant Thornton, . 

, 
.  Grant Thornton 

.
, , 

 30  Grant Thornton, , , 
. «

, . 
».

 2011 . -
 Grant Thornton International 

, , . 
, 

, , . -
, .

 Grant Thornton . .  –
. 

, . 
, , 

. 
, 

Kazakhstan CaspyShelf, Halliburton . . 
, 

.  13 



139

 15 , , , -
.  .  

.  2005 . 
-

 « ».  10 , -
, .

-
 « », -

. :
– .
– .
– .
– .
– .

:
•  ( 004), , 1993 .
• .
• , 2008 .

.
» : Deloitte, Ernst&Young, KPMG  Pricewaterhouse

Coopers – , 
. , , , ,

,  « » , . -
,  5-6 

 « » . « »  – 
. .

, , ,  –  5-  « »,
 – 6- . . « » 

20 . , -
. . .

 – . , 
. . , , 

.
 « » , ,
.  « »,

 Grant Thornton.  Grant Thornton . , 
.

 « ». 
.  – -

 5% .

1. http://www.bizlife.kz/article/show/id/135
2. kapital.kz/economic/2216/bolshaya-chetverka-slishkom-velika-dlya-kazahstana.html
3.www.grantthornton.global



140

. 
: . , ., 

      

.
 – -

, . 
 – .

-
 «  «Kazsatnet» -

: , , -
, , .

. -
, ,

.
-

. , 
.

 16 « » [1].
-

, , 
.

-
, , 

.
 2400 « ».

 (  1 ), 
, -

.     ,
. .

 38 « »  – -
, , -

, 
.

:
–  ( ) ;
–  –  12 ;
– , . ;
– .

-
. -

, .

 [2].



141

,
. -

 2700 – « » .
,  ( , ,
), -

. -
, .

, -
, , -

,         , 
  . ,     
, -

.
. -

, -
.

 «  «Kazsatnet», , 
, . 

, 
. 

, .
, -

. ,
,  ( , ). -

, 
.

 ( ) -
, , , 

  
, . .

 16 « »  38 « » -

:
–  ( ) ;
– ;
–  ( -

) [3].
 36 « » , -

, , -
.

 36 -
,  ( -

, ).
 – , 

 [4].
 – , 

-
. -

  -

.



142

. 
 «  «Kaz-

satnet»  – . 
-

.

1. . – : . « », 2012. – 540 .
2. .  // 

. – 2011. – 6.
3. .  //    . – 2014. – 3.
4. .  // . – 2011.

– 4.

. 
: . , PhD, . 

 « »

-
: PriceWaterhouseCoopers, Deloitte, Ernst & Young  KPMG, -

.  « » . 
 « » 

. , , -
,  « » , -

, , , -
. ,  « -

» ( , ,  Satyam
Computer Services),  « » 

.

. , , 
, . ,  « » -

,  PriceWaterhouseCoopers  Deloitte,  Ernst & Young,  KPMG. 
.  « ».

,
. 

 – ,  – -
,  – . -

, , , 
, .

,  1 
, , 



143

». , 
, . 

, . 
, 

. , , ,
. -

.
KPMG  1987 .  Peat Marwick International (PMI) 

Klynveld Main Goerdeler (KMG) .  KPMG -
.  KPMG -

,  KPMG.
«K» –  (Klynveld). 

Klynveld Kraayenhof & Co.  1917 .
«P» –  (Peat).  1870 . 

William Barclay Peat & Co.
«M» –  (Marwick). -

 1897 .  Marwick, Mitchel & Co.
«G»  –   (Goerdeler).  .  -

 Deutsche Treuhand-Gesellschaft,  KMG. 
 KPMG.

 1911 . William Barclay Peat & Co.  Marwick, Mitchel & Co. , -
 Peat Marwick International (PMI), -

.
 1979 .  Deutsche Treuhand-Gesellschaft 

 McLintock Main Lafrentz  – Klynveld Main Goerdeler (KMG).
B 1987 .  PMI  KMG  –

KPMG.  KPMG, 
.

 – , 
, –  KPMG , 

. KPMG 
, 

.  KPMG 
, 

.
 1999 . KPMG , 

: , 
. KPMG , -

, . , , ,
.

1  2007 .  KPMG Europe LLP, 
 KPMG.  2009 .  KPMG Europe LLP

 KPMG .
KPMG  1996 . -

 KPMG , -
.

KPMG -
, -

, , -
, . KPMG 

, ,  400 . 



144

 KPMG , -
. ,

, , 
.  KPMG , -

, .
KPMG , , 

  400 
PwC , , 

. PwC -
, 

. ,
, .

 PwC  180 000  158 . 

, , 
.

 PwC  1993 ., 
 400 . , 

.  ( -
),  ( ),  ( ),  ( ),  ( ),

 ( )  ( ). 
, , 

, , .
Ernst & Young (  – EY) – , 

 (  « » ).  2013 . 
 EY,  [1].

 – .  1989 . 
 A.C. Young,  1906 .,  Ernst & Whinney, 
 1903 . Ernst & Young  Lehman Brothers, 

2008 .  2000-
.  Ernst & Young ,  Lehman 

, 
, .

Deloitte Touche Tohmatsu Limited (  « »; 
 Deloitte/« ») – , 

. « »  « » 
 (225 000 ). 

2015 .  Fortune  « »  100 .
 Deloitte  1849 . .  1900  .

 Touche, Niven & Co.  1968 . 
 Tohmatsu Awoki & Co. (  –

Tohmatsu & Co.).  1990 .  Deloitte & Touche,  1993 .
 – Deloitte Touche Tohmatsu.

1. https://ru.wikipedia
2. allbanks.kz/news/view/Bolshaya
3. consulting-company.ru/



145

. 
: . , , 

    

   –  ( ) 
. , 

, , 
,  [1].

. -
, , 

. 
. , -

, -
 [2, 29 .].

. : , -
, .

 – , 
.  – , 

. , 
.

-
. -

, 

.
 % -

, .
-

. 
, 

. , 

.

.  
, , , , -

, . -
, , .

, 
 ( ) .

 % -
. 

 % . -
, 

, 



146

.
, 

, . -
 [3, 41 .].

. -
:

– ;
– , 

;
– , -

;
– 

 [5,  36 .].
:

– 
 ( , , -

. 
);

–  (
, , .);

–  (
, .).

, ,
, -

. 
-

.
-

, -
, -

, .
– 

.  – -
, , , 

;
–  – 

. 
, , .

 –  
;

–  – 
,  8-12 -

.  71%
, 

. 
. -

;
– 

. -



147

, -
;

– 
. -

, 
. 

-
, -

;
– , 

, 
 [6].

:
– , ,

, -
, ;

– ;
–  – 

;
– , ,

.

1.  « », 30-  2000 .
2. . . – .: , 2006. – 156 .
3. . , : . – .:

, 2007. – 488 .
4. . : . – : «NURPRESS» , 2013. – 206 .
5. , , . : . – : , 2008.

. 
: . , , 

  «
                                                               . 

                                                             .
                                                            

                                                          .
                                                      

, , 
                                                  »

  

 – -



148

. ,
, , . ,  – ,

, . , -
, , 

. -
. , -

.  – 
. : , 

. 
. ,

-
. , , 

, , 
. ,  – 

, 
. , , 

.  – -
. 

 – -
.  

.  1988 . 
. 

. : -
; -

; ; , 
; ,     

; . 
, .

: , , 
, ; . 

, 
. 

; 
, . 

.

» 

. 
. 

 1993 . 18  «
» . -

, ,   
           , 

. 
, , -

, . , ,
, 

. 



149

. « » 
, , 

.  6-
 25 .

. 
.  –  (

)  ( ).
. .  «

, »
.

, , 
. Ic

, ,
, , . . 

,
. -

, , . -
, -

.  .   –  
, , . -

 « » -
 ( ), , . 

.
1988 . AICPA 

,  6 
.

.
, -

.
. .

.
.

. , 
. 

)  ( ) .
 ( ). , 

, 
, 

.
, 

. -
:

. .  ,  
 – .

, -
.

. :
• ;
• 

, ;



150

• ;
• , , 

-
;

• -
-

, ;
• ,  ( ) – -

;
•  (

)  ( ) , .
.  . 

, ,
. , 

, 
.

. .  ( -
) . .

, .
. . -

. 
, 

:
• , , -

 ( ) ;
• 

;
• 

;
• . 

, -
.

 ( ) -

. , -
, 

, .  – 
, 

-
, . 

, , -
.

1.  « » .
2. ., ., .  .  – :

, 2012.
3. ., ., ., . , -
 – . – , 2011.
4.   .,   .    . –  : , 2010.



151

5. .,   . . – : , 2014.
6. . – , 2013.
7. . – , 2010.

. 
: . , ., 

-
 « », 

, .
-

: , 
, , -

.
:

– , -
, 

, , 
, ;

– , 
, ,

;
– , ,

 [1].
, 

.
, -

:
– ,  ( );
– ;
– ;
– ;
–  «  –  – »;
– ;
– ;
– ;
– ;
– ;
– ;
– ;
–  ( );



152

–  (
).

. , , 
. , 

, . , 
, , 

, , 
 ( ) ,  [2].

-
, :

– ;
– , 

;
– ;
– , -

;
– ;
– ;
– ;
– ;
– ;
– , 

;
– , , ,

,  [3].
:

– ;
– ;
– .

, ,
, 

, , 

, -
, .

, . ,
 ( -

, .), .
-

, 
. 

,
. .

, 
, . 

, . -
, 

 [4].



153

, . 
.

.

: . -
.

,  – -
, ,

, 
.

1. . : . . , .
, », « ». – .: , 2011. – 431 .

2. . : -
 / . , . . – .: , 2013. – 672 c.

3. ., . :
. – .: , 2009. – 367 .

4. . : .  /
. , . . – M.: , 2012. – 529 .

. 
: . , ., 

    

. .
 – ,

.

, -
, -

, , -
.

:
1) -

 ( , , -
,  .);

2) 
 (

, , 
);



154

3) -
;

4) -
;

5) -
;

6) 
 [1].

, , -
.

, 
, , 

, , -
.

-
, , , 

 ( ) . -
, , , 

.
, -

.

 ( ):
• ;
• , ;
• .

, :
– ;
– ;
– ;
– ;
– -

. [2].
, , , -

 1250 « -
».

, . -
. , 

.
, .  «

»  – 
, , , 

.

, . , -
, 

» ,  30 . 
.

, -
. , , 

.



155

 « » . -
 ( , ).

:  1250 « -
»  1010 « » –

.
 « » 

, -
. , -

.
,  « » ,

, . 

. , 
, .

 1250 « -
». 

 « »  1250 « -
», . -

, , -
.  1250 « -

»,  [3].

 1250 « -
». ,

 1 : .  (
, )  1250.

 1250 «
» .  1250 «

» 
.

 2015 .  1250  – 80 145,95 ., 
. ,

. .
, , -

. 
. -

.
 « »

 2015 . 
.

,  – 
. -

, , , .

1. . . – .: , 2009. – 446 .
2. .  / . , . . – .: ,

2007.  – 400  .
3. . . – .: , 2010. – 399 .



156

. 
: . , . 

        ,
      

, -
, , . 

, -
.

, -
.

: .
 ( ), ; 

; ; ,
; ; ; ; 

.

.

, , , , -
 [1. . 282].

, 
. , -

, , -
, , .

, 
 [stat.gov.kz.].

1. 

 ( ) 
.

 – , 
. , 

.

 
 

 
 

 
),  

 
), % 

2009 67 333 – – 
2010 77 611 10 278 115,3 
2011 90 028 12 417 115,9 
2012 101 263 11 235 112,4 
2013 109 141 7 878 107,7 
2014 121 021 11 880 110,8 
2015 125 335 4 314 103,5 
 



157

 1.

, -
.  2015 .,  2009 .,  58 002 ,  86,1%.

 2015 . – 4 314 , 
 3,5%.  2011 . – 12 417 ,  15,9%.

, -
.

 ( , , . ConsumerPriceIndex,
CPI) – , -

 ( ) .
, 

. 
 ( ), 

. 
, .

 2.  ( ,
), [stat.gov.kz.]

-
. ,  2013 ., 
 4,8%, , -

,  2013 . 
7 878 ,  7,7%.  2015 . 

0

2 000 0

4 000 0

6 000 0

8 000 0

1 0 0 0 0 0

1 2 0 0 0 0

1 4 0 0 0 0

2 0 0 9 2 0 1 0 2 0 1 1 2 0 1 2 2 0 1 3 2 0 1 4 2 0 1 5

3/

.( )

.( )

 2009 . 2010 . 2011 . 2012 . 2013 . 2014 . 2015 . 
-

 (  
,  

% -
) 

 
 

106,2 

 
 

107,8 

 
 

107,4 

 
 

106,0 

 
 

104,8 

 
 

107,4 

 
 
113,6 

 



158

 13,6%, , 
 4 314 ,  3,5%.
, .

 – ,
.  – , 

, -
, . 

,  – 

.
, -

. -
. , , -

.

 2.

,  7 
 ( ). , 

 2012 . . -
, , 

. , -
, 

.

1.  ., . :  /
. . . – :  « », 2008. – 522 .

2. www.stat.kz
3. www.zakon.kz

0

2

4

6

8

1 0

1 2

1 4

1 6

1 8

2 0 0 9 2 0 1 0 2 0 1 1 2 0 1 2 2 0 1 3 2 0 1 4 2 0 1 5



159

            
          

. , . 
: . , , . 

        -
    

      

, -
, , . -

, , , , -
. -
. -

, , , -
. 

.
,

. 
: , 

, 
, , 

. -
, ,  – , -

.
 XXI . ,

-
, , -

 [1].
  –  100 
. .

«100 » – .
. 

,  « » .
«100 » – 

 30- .
«100 » , 

, -2050 
. -

,  – « », -
 « ».

:
– ;
– ;



160

– ;
– ;
– .

 3- , , , :
 12- :

. 
, .

 10-  10-

.

. -
.

.  – 
.

.
-

, . 
 ( ). 

.
, .

-
. 

, -
.

.  – 
 ( , , ,

).
.

, . -

.

.  100 -
. . ,  2020 .  12- -

. «
 –  »,  –  

 [2].
, 

, , 
, . , -

 12-  136 , . 
, , , , ,  50 -

.  12-
, , , , , , , , , .

-
. ,  104 , .  45 



161

 59 ,  12- , 
 2015-2016 .  –  12-

 1- , 5- , 11- .  2016-2020 . 
 12- .

,  12-
, , 

, , 
, .

: 
–  – 

; 
–  

, . 
-

. , , – ,
, , -

.
, 

.  ,  
, .

.  « »
 24  57 . 

 2 . .
 – 

: .
 6 

. ,  –
-

. -
 ( ).

, -
. , ,

, -
 [3].

. 
-

, . 
 ( ). 

».
 ( ) -

, ,
. , -

. , 
, , -

, , , , , , .

, 
, . 

:



162

– ;
– ;
– ;
– ;
– .

.

, -
, . 

 – , .
, , . ,

, , 
.

. «  – -
, , , ,

. , ,
. -
.

    . 
 «100 » .  

,   , ,
, , 

, , 
. -

  . 
, 

.
, 

, .

, , -
. , -

, 
, .

 – 
. -

, , . 
 30  2015 . . ,  2017 . 

 – « ».
 « -

-
». -

 « -2020» 
. , 

, . 
. -

.



163

.  1  2018 .
,  50%

 (  40%) .
: -

.
-

, -
 « », « »  « », 

 « » I  II , 
 « , ».

.
, 

.
 11,8 

 2018 .
. -

, -
.  – . -

 «100 » , -
».
, 

, ».
, 

. , ,  –
» (  « » . ).

,  100 , -
,  « -2050» -

.

1.  « : , ,
», 30  2015 .

2.  – 100 
. ,   2015 .
3.  9  2015 285-V « ».

. ,  . 
: . ,  ., 

       –
  

,  – ,
. -

. 



164

-
.

. 
. , 

 – ,
.

.

.
 – . -

. , 
.

, , -
.

. 
? . 

,
. . -

. -
, 

.  – 
, .  « » 

, -
. , .

. .
 80%- . 

, , . 
-

.
, 

, 
.  1350 .

 5 
. 

, 
. 

. 
. 

, . -
 – . . 

? ?
? , ,

. ? -
 500 . 

, 
. 
. , 
.  1820-1930 . 

. -
.  80 %- . 

. -
, . -



165

-
. 

. , 1940-1950 . 
. .  -

 12 %- ,  24 %- ,  60 %- . 
,  1980 . 

 100 .  3-
, . -

, . -
. 1978 . 

.  3 .
, , 6 ,

, . 
,  300 . 

.
. 

 –  1918 . : «  – 
, , ;

, , , , , 
» 

. -
 – « » . 

? 
. 

.  « » . 
. ,  «

» . , .
, XXI . -

.  -
. , 

, .
, . 

-
, 

. -
. -

.

1. . – . 3. – ,1988.
2. . . – ., 1997.
3. www.geonature.ru.
4. .  // , 2002. – 2.



166

. 
: . , ., 

            

-
, . 

, , -
.

, . . -
, 

. .
, -

, 
. -

, 
 [1].

, , 
-

, 
, , 

 [2].
.  ,  ,  -

. 
 « », . , -

, , 
. , 

 [3].
-

, , , , 
, , , -

, .
. ,

. , . , . , . .

, ,  ( , ), 
. -
, . , . , . , . -

, .  ,  .   [4].
, 

, . . , . , . -
, . , . , . .

. , . , . , . , . -
.

 – . , . , . ,



167

. , . , . , . , . , . -
, . , .  [5].

, , -
, . 

,  « » ,
.

.

. ,  ( ) 
, . -

, 
. -

,
,  1928-1933 .,

, .
-

. ,

. ,  15 394 600  5 ,
 325, –  18 .

-
, , , ,  – ,

 – . , , 
 [6].

,  3-  – ,  4-  – ,  11 -
 – . ,  80-

, , 
, , -

. ,  11 
, 

, . , , 
, .

, 
, , -

. 
,  90-

, ,  1  2007 . -
 27,6%  47,9%  1990 . : 

 97%,  – 61%  – 87,2%.

 «  2015 » 
, :

• 
;

• 

 2015-2016 . 
, ;

• , -
, , 



168

, , , -
, , ;

• 
, -

;
•  ( ) -

»;
• -

, , -
 1  1998 .

,  « -
», « », « -

», « -
», «

», .
, , 

, , 
, , 

 [7].
, -

: , , , ,
, ,

-
.

, , 
 50 , 

 – .
, 

, .  – -
, , -

.

1. . . 
 – . – : « », 2008.

2. . 7. – . 
 « », 2000.  – . 193.

3. . : . – , 2005.
4. .  //

: ,  , . – 2002.
5. . : . – : . « ».



169

. 
: . , , 

 – , :  30 
. 

.   «
 – » : «  – -

. -
. 

,  ,  ,  ,  ,  -
, , 

-
. , , -

 [1]. 
» 2014-2015 . 

 30 . . 
7 .

, . 
. ? , . 

-
.

 1  2010 .  1,25 .
, -

 3 . -
 2011-2013 .  3  19%

,  2014 . 9,5%  [2]. 
 2009 .  25% . 

.
 1999 . 28 -

. .
 – 

, , 
.

:
– ;
– ;
– .

 – , , 
. . , 

 – -
. 2020 . .

: « », « », « », «100 , 100
», « », « », «  – 2020», « -

2020» « ». .



170

. , 
, . , 

. 
. 

.
, 

, , 
. 

, .
-

:
– . 

. 
: , 

 [3]. 
– -
. , , -
.  – , 

.
– . ,

, , .  :
– 

;
– , 

, , ;
– , , ,

;
– 

;
– , « » , .

. ,
. , . , . , . , . . -

. . , . , . -
, . , . . -

, , . 

.
» . , 

 15 .  5 
. «

», – .
, -

. 
 158 

. ,  21,1 
,  31,2% [4]. 

, 
, , 
 « » . , , 

. , . , .   , 
?!



171

   – . -
, , .

. -
, , 

,   XXI .
.

-
.   .

, -
. :

.
,

,
, – .

1.       .
2.       . .
3. «   ».    . – 266, 5.09.2013.
4. . .   . –  25, 12.10.2014.
5. www.http//:makala.kz/kogam/zhastar-konferenciyasy-otti/
6. . . . – 34(48) , 15  2014.
7. .      ,       .  – . – 170, 25.11.2013.
8. www.http//:bigox.kz/kazirgi-kezdegi-zhastar-aleumettik-zhumysynyn-barysy

. 
: . , ., 

          
      

-
. 

, -
.

 – -
,  [1].

  
, 

. -
, 

.
 – . 



172

. , 
, .

-
, -

. -
 1  1998 . 

. -

, 
, , 

,  – . -
. 

. 
. 

:
–  1  1998 . ;
–   , 

;
– ,  ( , ) 

 1  1998 . [2].
, -

.  2016 . -
: 

, .
, -

, 
:

– ;
– , 

.

, 
 – .

.
, 

. , 
. , 

 « ». 
, ,

. , -
, 

.
, -

, , -
 –   (individual  retirement  account).  

. 
 59,5 ,  79,5 .

, .  a 
, 
. -

, , . 



173

. 
, . , 

  .
, : ,

. 
-
-

 [3].
, 

, . -
.

  -
  . 

: 
, -

, , 
. ,

  
.

1.  « ». – 1(76),  2013 .
2.  20.06.97 136-I.  // 

 « ». –  « », 2010.
3. « »: . . – : , 2009. – 304 .

. 
: . , , 

 –  – 

. : «
 – , , -

», – .
, , 

, 
. , ,

, .  – -
, -

; -
.  ( ,

: , , , , 
, , : , , ,

, , .) .



174

, ,
. , 

. . 

 ( . ), , ,
 ( . ). 

, 
 [1].

-
. . 

. « » ,
. , . -

-
. , ,

. , , , , , 
.

, -
, , 

, 
, 

. 
. -

, , , 
, , .  [2].

. 
, , -

, , , , 
, . -

. , . -
, 

.

 « » , 
. , . 

-
.

, -
, . , -

, 
, 

, , , , , -
, , -

.
i, , , i

,  ( i ), 
i: , . .

 60-  70- . -
, . . 

i i . 



175

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

                                         
 
 
 
 

-   

    
 

 
 

  
 

 

, -
,  ,  
  , 

  

-
 

 
 

 

, 
, 

, 
 

i . i. i ,
. , -

 – 
, , , -

 ( ), 
 i , 

.   –  i  ,
.  - 

i, 
 [3].

 1.

, 
, : , 

, . -
i i .  – 

,  – -
i . 

, , 
i i 

. 
, 

i i.



176

 2.

. 
, : « i»

.  – -
i ,  i i , 

i -
   i i . , -

 (i , ); , 
, , 

; i , 
i i – , -

. 
,  i i 

, i , , 
. , i

i, -
 [4].

.

 

 

 

    

 

              

 

 
( ) 

   
   

 
 

 
1 2 3 4 5 6 

 
 68,0 13,0 9,0 10,0 – 

 



177

, -
.  (14-17 ) 

, , -
.

. 
 ( , 18-25 

) . -
.

, 
: « , 

» , 
, , , -

, 
, . ,

, -
,  ( , , , , 
.) , -

.

1. .   . – , 2007.
2. ., ., . – : 

. –  , 2005.
3. . . –

, 1999.

1 2 3 4 5 6 
14-17  

 68,0 24,0 4,0 4,0 – 

18-25  
 63,0 21,0 5,0 11,0 - 

-
 67,0 10,0 10,0 13,0 – 

 
 67,0 19,0 5,0 9,0 – 

 
 100,0 – – – – 

  72,0 17,0 7,0 3,0 1,0 
14-17  

 52,0 22,0 14,0 12,0 – 

18-25  
 77,0 19,0 4,0 – – 

-
 51,0 20,0 12,0 17,0 – 

 
 75,0 16,0 6,0 – 2,0 

 
 100,0 – – – – 

 



178

4. .  – 
, 3 2010.

5. . . – , 1979.

. 
: . , , 

    

 «  – 2050» 
. -

, , , , -
. .  – , ,

, . -
. , 

. , , -
, , , , , . 

.
  XXI . , , -
, 

. , .

.
-

. -
 – .  (

) 
, , , -

, , -
. 

, , 
, , , , -

.  [1].
, , 

, , , , -
, , , », . .

,  – 
.  ( ) – -

 – , .
, , , 

. 
, .

: , , , 
.



179

 – ,
-

.
 ( )  – , ,

, , . -
 – .  – 

,  ( , , .), 
.

, 
 [2].
, , , . -

, , . 
, , . -
, , . 

. , 

. , , 
, , .

, , -
, , 

-
. , , 

, , .
, 

. , 
. 

. , . 
. 

. , .
. 

.  1 
, , .

, . , 
, , ,  [3].

XXI . , , , -
. , 

.  « -
» . 

, . 
, , 

! 
. , -

. . -
 « » .  « » 

. , 
. . , 

, , . ,
, , , .



180

. ,
. . -

, , 
, . 

. , .
. 

,
, .

. .
. . 

, , . 
, .

. -
,  ( )

 ( ) . , 
 [4].

, XXI .  – 
, ,

, , -
, , -

, , -
.

. , 
.

1. . . – , 2014.
2.  « »  2011-2015 .
3.  29  2008 114-IV « » ( . . 

19.05.2015  .).
4. ., . : . – , 2002.

. 
: . , ., 

          

. -
, -

. , -
, . : -
 ( );  (

);  ( -



181

);  ( -
, , ); -

 ( );  ( -
, , ). -

. , . , . . 
) 

,  ( . , . ,
. , . , . , . ). ,

; 
;

, 
 [1].

-
, . 

:
–  ( , 

, , );
–  ( , -

, , , -
);

–  ( , , , 
);

–  ( ;
, , , -

, , -
);

–  ( , , 
, , , );

–  ( , , 
, , ) [2].

, 
-

.
: 1) -

; 2) ; 3)  ( -
); 4) 

 ( , , , ); 5) 
, ; 6) -

; 7) , -
, , 

, , , -
,  ( ); -

.
.

, -
, , . 

 [3].
:

, , , , , -



182

, . 
. 

, , -
, . : , , -

, , , -
, , .

. 
, , 

 ( , 
, ). -

, ,
 (

, , , ). 

, , -
. 

.
, , 

. , , , 
, , . 

: ; ; ; ; ,
; ; , -

,  [4].
-

, , 
. 

 – , , , . 
, -

.  – -
. , -
, , 

. , ,
, , .

-
. .

 «
» . 

, : , -
, . 

: , , ,
- . 

.
, , -

. , -
 14 . -

, -
 ( , , , -

, - ). 
.  ( ) -

; 
, , -



183

, , , -
);  ( ,

, , 
, , ; -

, , ). 
, 

 [5].
, , -

, , . 
, -

. -
. 

. , 
, 

.
:

– ;
– ;
– ;
– 

;
– , -

;
– , -

, , 
;

– -
.

1. . . – .: , 1997.
– 250 .

2. . « » –  « » // 
. – 1998. – 7. –  . 22-26.

3. . . – .: .- .  «
», 1994. – 221 .

4. . »  // . – 1981. – 1. – . 38-41.
5. ., ., . 

 // , 1987. – 7. –  . 34-38.



184

. 
: . , , 

: , ,
  

 « , », – , -
, . 

 – 
. « » 

. , « » :
, , 

. , 

, . 
 [1].

. , 
 –  « » , -

  , . 
, -

: , , -
. 

,   -
  , .
  , , , 

. , -
  : , ,   ,«

», , . 
  : « » 

; -
, . . -

.  8,6  15-
 67,5%- . , -

 (85,%  5,3 ). 
 – 2,5 .  47,1%- , 25,3%-

, 9,1%-  7,1%- -
.

, 2015 .  2 .
  

 [2].
, , , -

; . -
, -

.  – -
; , . -

, , .



185

, , , -
. , 

, 
. . , 

, , 
,  «100 ». -

. , -
.

1. . – , 2007. 
2. :  / . . . – : , 2014.
3. . . .

– : , 2014.
4. .   : . . – ., , 2010.

. 
: . , ., 

-
, . 

, -
.

-
. -

, , 
.

, 
. -

.
-

. , 
, , 

 [1].
 – -

 2011-2015 . « ». -

,  – 
, , -

,  [2].



186

-
, -

 2011 .   -
 « », 

 [3].
, , 

. -
 – , 

. 
 – .

,  – , 
, , 

, ,  [4].
 – ,

, -
, , . 

.

.

. , . , . , . . 
. , . , . ,

.  [5-7]. 
. , . , . , . .

-
. , . , . , . .

-
-

.

.
, , 

, , , , -
, . 

, 
, , , . 

, :
– ;
– ;
– ;
– .

, , ,

, , -
, , , , 

, .

, 
.



187

, 
, .

, . 
.

, , -
. 

, , -
, 

. , 
. 

, , -
. -

. 
. -

. , -
. 

.
, 

, -
, , 

. 
, , -

,   ,   -
.

1. . . – , 2014.
2.  « »

 2011-2015 .
3.  29  2008 114-IV « » ( . . .

 19.05.2015  .).
4. https://ru.wikipedia.org/wiki
5. ., . 

 // . . – 1996. – 2.
6. . : , , . – .: ,1999.
7. . 

. – 1996. – . 59-73.
8. . : . . – .:  «

», 2010. – 800 .
9.  / . . . – .: , 2001.
10. . . – .: : « ». – 1999.



188

. 
: . , , 

 – 

 20 -
. 

, « » 
. 

,  [1]. 
 1-

, , . , 
2010-2020 . -

.  «
-

» , 
.  1956 . 7-

, , , , ,
1926 . 25- ».

40-IV «
» . 2008 .

4- -
, 

, -
. -

 – .  – 
, , , , 

, , 
, . -

. .  « -
.

, , . 
 3- . 

.  700 .
5 , , 

.  1,2  –  [2]. 
. 

-
,  « » 

. ,
, , , , ,

, . , , , -
, .

1990  .  ,  
. , 

 – 7 .
, « » , , 

. , , . 
 ( , ) -



189

. , . 
. , , . -

 500-700 . . , 
. -

. 
.  «  – 

» .  -
. : « -

, 
. . 

. , 
».  – , , -

, -

, , , . 
. , 

.  ( ) 
. 

. 
,  « » . 

, -
, 

. -
, : . , . , . -

, . , . , . , . , , . -
, . , . , . , . , . 

: . , . , . , . ,
. , . , . , . , . , . ,
. , . . 

, 
, , .) [3]. 

, 
, , 

. , ,
. , 

. , 
, , -

.
,  2006 . 

 1 . 2008 . 
 20 ,  5 . 

 4 ,  11 
, 226 

. 2009 .  24  (2008 . ).
 21  (2008 .

18 ),  3 
 (2008 . 6 ). 

.  11 
5,5-10 ,  9  – 2-5 ,  3 
5-7  [4]. 



190

, -
, , 

 [4].  
-

, , -

: 
– , -

; 
– ,  – ; 
– , , ,

, -
, . 

, , 
. , 

. 2008 . 5- -
19-IV «1953 . 25- . , 

, , 
, 

. : -
, -

, , 
, . , -

, , -
. , , 

: 
– ;
– , ;
– ;
– ;
– ;
– ;
– , ;
– 

.
, . ,

. ,  – 
.

,  – 
. , 

. , -
, , 

, , 
.  4 

. 
, 

. , -
 – , , . 

. , 
. . 



191

: , -
, . , , 

. , 
 – « » -

. , .
, « » . , 

, . , , -
 « »  – 

. 
! , , 

. !
, .

1. . – , , 1995.
2. , 25  ,1990. 
3. .  –  // , 2007.
4. , 28  1998. 
5. .  // . – 5.  – 38-39 .
5. . . .

. 
: . , , 

. -
 1- : «

, , , 
 –  ,  ».  

 – 
. . : -

 (1948 .), -
 (1966 .), , 

 (1966 .).  28  2005 .,  – 21  2005 . 
 [1].

, 
, . -

. ,
, , 

.  « » -
, , , 

, , , , , , -
, 



192

, . , 
 « » , -

. 
. 

 – : 
, : -

; ; -
;   ( )  -

; ; 
, 

-
; -

. :
–  – , 

, 
;

–  – i 
.

 80% . 
. -

 (  – ) 
. ,

2011 . 1 
 38386- , 

 14052- .  11612-
, . 1999-2010 . 

8675 . 

. 
. 

i. 
, , , , i i

, , 
, ,  [2].

:
–  ( );
–  ( );
–  ( , );
–  (  ( ) ) .

. -
: ) -

; ) 
. , , . 

 – , 

.  (
 3-6 , 

); ) -
; ) 

. 
:



193

– , -
. 

:  (1,5  3 ) ; -
; ; ; -

; -
 ( )  [3].

-
-

. .
.

•  – -
 ( ) .

. 
: ; 

; .
•  – . 

, ,

. -
,   

.
-

, , 
. 

 5-  10- -
-

 ( ) 
. 

 ( )  12- . 
 ( , ) 

, . -

, . 
.

• -
.  ( . nternus – ) – 

, ; -
  ;  [4].

-
: , ,

, , , -
, 

.
:

– ;
– .  (

 8 )  (4  – 5 ,
4  – 10 ) . -

: , ,
. 

.



194

, . 
:   « » , 

; : «  – -
» ; ; 

; « » 
; SOS- .

.  1992 . 27 
 « » -

 « » 
 « »  1996 . 

,
, , , 

-
 i ;

; ; , .; -
, . , ; ;

 ( ) , ; 
,   ( )

, , , , ; , , -
, ,

, .
, , -

; . , , , 
. -

. :
1.  ( , 
, , , .).
2. , , 

, 
.

3.  – , , -
. , 

.
. -

.
, , , 

, , ,  [5].
, , -

, , , , 
, : , -

, , .

1.  1948  10 
217  (III) .

2.  – . – : , 2005. – 4.
3. . – :

, 2005. – 4. – . 314-318.



195

        
      

        
    

. , . 
: . , , . 

    

-
, , , -

. , , 
 [1].

-
. , 

. , :   – , 
. 

, ,  ( ) 
, , , 

. , -
.

 ( -
, , , , ) 

 ( , ).

.  –



196

, 
, , , ,

, -
. -

, 
 ( , ) . ,

-
 [2].

.
:  ( ,

),  ( , , ) . -
-

,  PIN- , 
: ,  PIN- , ,

,  « » .
 «

»:  ( )  (3D), 
. 

, , , 
. 

. , , 
 (ICAO) ,

-
 – , -

. 
.

-
.  [1]:

• -
;

• ;
• .

-
,  PIN- -

. ,
, ,

. -
 20 .

-
, . -

, -
, . -

, .  – 
5 .  1,5 

. , 
, , . .

, .
.

, , -
, , , :  ( ) 

. 



197

, , , -
, , -

. 
-

, .
,

, ,
, . 

 ( , , ,
).

,
, . , -

.
-

,  ( , , 
),  [3].

.
: -

-
, . 

. , 
 30 

. , 
, .

 ISO (The International
Organisation for Standardisation) , . 

,
: , , , . [3].

. 
, : 

, . 
, , , 

.

1.  . . – 2- . – .: , 2002. – 318 .
2. ., . . 

. – .: , 2012. – 267 .
3. . . . – .: , 2005. – 406 .



198

. 
: . , ., 

  

 « » . 
, -

.
, . 

, . , :
, , ? -

.
. -

, 
, . 

. 
, , 

.
, -

, :
Sony Vegas – , 

- .
Adobe After Effects –  After Effects  Photoshop’ . , 

 – , , 
,  –  Adobe After Effects

.
Adobe Premiere Pro  – 

-
, . , .

. 1.  After Effects
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, 
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.
, , . , .

 After Effects CS 5.5  Warp Stabilizer,
. -

,  Track Motion. 

. Track Motion , 
,  Position, -

.

 Sony Vegas Pro 
Stabilizer, .

 – 
.

. 2.  Vegas Pro
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,   Vegas  Pro   After  Effects  
. 
.

1. ., . . . – .: , 2009. –  512 .
2.   .  Sony Vegas 6. – .: , 2014. –  345 .

. 3.  Vegas Pro
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. 
: . . , , 

  «   »    
    

Database Desktop , Delphi 
.  (1- ).

 1 Panel, 1 Image, 2 Label, 2 BitBtn -
.

 File      New Form  Form2  (2- ).

 Additional  Image, 2 BitBtn  2 MainMenu .
Object Inspector Image  Picture , 

.  center, showhint, stretch  true- . 
, -

. MainMenu :
       .

 File       New Form  Form3  (3- ).

1- .

 

2- .
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 Additional  Image . Object Inspector Image -
 Picture , .  center,

showhint, stretch  true- .  6 BitBtn . 
, 

.
 File      New Form  Form4  (4- ).

.  1 GroupBox, 2 BitBtn, 9 Label, 9 DBEdit
. . BitBtn 

.
 File      New Form  Form4  (5- ).

3- .

 

4- .
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.  1 Panel, 2 BitBtn, 9 Label, 9 DBEdit, 1
GroupBox, 1 DBMemo .

 File      New Form  Form5  (6- ).

.  2 BitBtn, 12 La-
bel, 12 DBEdit, 1 GroupBox . BitBtn .

.
 File      New Form  Form6  (7- ).

5- .

 

6- .

 

7- .
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.  2 BitBtn, 1 Label, 1 DBEdit, 1 GroupBox
. BitBtn . -
.

 File      New Form  Form7  (8- ).

.  System  OleContainer -
. MainMenu 

:
        .

 File       New Form  Form9  (9- ).

.  Additional -
 Image, 1 BitBtn 7 Label . Image 

Center-True, ShowHint-True, Stretch-true  Picture -
. BitBtn 

.

1. .  / .  // . – 2003. – 3. – . 52-58 .
2. . , , , :  / . . – .: ,

2000. – 328 .

 

8- .

 
 

9- .
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3. .  / . . – : , 2003. – 212 .
4. .  Delphi 7.  – ., 2006. – 128 .
5. , ,  / . . . . –  : , 2001. – 466 .
6. . – , 2001.
7. .  / . . – 2- ., ., . – :

, 2004. – 272 . 
8. . :  / . . –  : , 2006.

– 724 .

. 
: . , , 

LAB    

.
 – , 

 ( ) .
 – . -

, . -
, 

 [1]. -
, , 

, 
.

Matlab 
. , 

 (
) , . -

 ( , )  [2].
Matlab , 

. Matlab-  toolboxes -
.  Matlab- -

.
 –  MatLab .  M_ -

, 
. ,  MatLab

 Graphics . 
,  Graphics

[3].
MatLab . 

.
Plot . 

. ,  plot(y) -
. ,  plot( ,y)
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, .
, y = sin(t)  [0;2   ] 

,  1- .
» t = 0:pi/100:2*pi;
» y = sin (t);
» plot(t,y)

 y2 = sin(t-0,25)  y3 = sin(t-0,5) ,  3 
 (2 ) :

» t = 0:pi/100:2*pi; » y3 = sin(t-0,5);
» y1 = sin(t); » plot(t,y1,t, 2,t, 3)
» y2 = sin(t-0,25);

, ,
plot(x,y, color_style_marker )
color_style_marker  1, 2  3-  (   ):
–  –                                                       , , , , -

, ,  (cyan, magenta, yellow, red, green, blue, white, and black.) ;
–  –      ,        ,       ,       ,

,   none  ;
–  –                      .

, plot(x,y,       ) , , +- . -
, ,

, .
 3- , 

.

 

 

0 1 2 3 4 5 6 7
-1

-0.8

-0.6

-0.4

-0.2

0

0.2

0.4

0.6

0.8

1

1- . y = sin(t) 2- .

' ' 
'' 

'c', 'm', 'y', 'r', 'g', 'b', 'w',  'k'. 

'-'  '- -' ':'  '-.'  
' ' 

'+', 'o', '*'  'x' 
'y:+' 

>> t=0:pi/50:1.5*pi; 
>> y1=t.*cos(t); 
>> y2=t.*cos(2*t); 
>> plot(t,y1,'g^',t,y2,'r*'); 
>> xlabel('x'); 

>> ylabel('y'); 
>> legend('y1','y2') 
>> grid on 
>> title('Example 2'); 

             3- .
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 (2D) 
.  3D 

:
plot3(…)  plot(…) ,  y(x) -

, z(x,y) .  (3D) 
.   X,Y,Z 

. , .
:

 3D . 
. -

 meshgrid (x, y) :
[X, Y] = meshgrid (x, y). :
» [X, Y] = meshgrid (0:.25:1, 0:.25:1)
X = Y =
0  0.25   0.50  0.75 1.00 0   0       0        0        0
0  0.25   0.50   0.75 1.00 0.25  0.250.25 0.25  0.25
0  0.25   0.50   0.75 1.00 0.50  0.50  0.50  0.50  0.50
0  0.25   0.50   0.751.00 0.75 0.75  0.75  0.75  0.75
0  0.25  0.50  0.75 1.00 1.00  1.00  1.00  1.00  1.00
Z = x2 + y2  0,05   [-1, 1] 

:
» [X, Y] = meshgrid (-1:.05:1, -1:.05:1);
» Z = X.^2+Y.^2;
» plot3 (X,Y,Z).

 (4- ).
. 

r = sin(3 )       [0,2 ]  (5 ):
>> phi=0:0.01:2*pi;
>> r=sin(3*phi);
>> polar(phi,r).

:
>> Z = peaks(40);
>> mesh(Z).

. 

>>t=0:pi/50:7*pi;   
>>plot3(sin(t),2*cos(t),t,'k');  
>>title('Example 3');   

 

4- . 5- . r  =  sin(3 )
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.
, :

cylinder: sphere:
» [X.Y.Z] = cyl1nder(10.30); » [X,Y,Z]=sphere(30);  
» surf(X.Y.Z.X). » surfl(X.Y.Z).

. -
, 

. « » , 
, , , 

.

1. . Matlab. . – .: , 2001.
2. , . -

:  Mathematica, Maple  MATLAB = Differential Equations and
Boundary Value Problems: Computing and Modeling. – 3- . – ., 2007.

3. . MATLAB 7: . – ., 2005. – . 256.
4. . , . .

. 
: . , , 

      

-
. ,
, 

. 
, .

-
. 

. -
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,
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, .
, . 

 – , , . -
, .

: -
, -

. .
 – -

, . 
, . 

. . 
.

. 
.

 – -
, , .

.
 Access.mdb.  SQL Sever 

, 
. : 

, .
,  Access  ODBC -

. 
, 

. . 
,  .mdb .

,
, .

 SQL :

Select * Into tablename_ind From tablename Where 1 = 2,

tablename_ind – ;
tablename – ;
Where 1 = 2 – , , -

.
 – :

ALTER TABLE tablename_ind ADD COLUMN ID AUTOINCREMENT PRIMARY KEY

-
:

Select top 1 * From tablename order by key desc,

  key – .
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 1  N,  N – 
, , -

  . .
, 

, . -
, 

, .

. 
, .  1 -

.

while not ADOT1.eof do 
begin 
      i:=i+1; 
     Synchronize(SetProgress); 
     if i=ADOT1.FieldByName(Dictionary.Items[tablename]).AsInteger    

then begin 
ADOQ1.SQL.Text:= 'Insert into '+tablename+'_ind select * from ' + tablename+ ' 

where '+Dictionary.Items[tablename]+'='+IntToStr(i); 
   ADOQ1.ExecSQL; 
  ADOT1.Next 

end 
else begin 

ADOQ1.SQL.Text:= 'Insert into '+tablename+'_ind select * from ' + tablename+ ' 
where '+Dictionary.Items[tablename]+'='+IntToStr(count); 

ADOQ1.ExecSQL; 
ADOQ1.SQL.Text:= 'Delete from '+tablename+'_ind  where id ='+IntToStr(i); 
ADOQ1.ExecSQL; 

end; 
end. 

.1. 
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.
. 

, -
. 

, -
.

-
, , , .

1. . . – .: , 2002. – 235 .
2. . . – 2- . – .: 

. , 2007. – 314 .
3. .  = Introduction to Database Systems. – 8- . – .: ,

2005. – 312 .
4. ., . . , .  -

Database Systems: A Practical Approach to Design, Implementation, and Management. – 3- . – .: ,
2003. – 416 .

.2.
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        MAPINFO

-
, , , , 

. , 
, . , 

,  Google Earth, 
. 

:  ( ); -
 ( ); , ,

.

. , -
. , 

, . 
, ,

, , -
.  GPS- .

, 
, . .

:

.
. -

, -
, . , .

, . , 
, , , 

.
 MapInfo.

.  « -
» . -

,  google-  (maps.google.com).
:

1. , 
2.  MapInfo  ( . . 1)
3. 
4.  WGS 84
5.  Ok, Ok
6.  oblast , , -

7. 
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8. . , -
. , -

9.  –  2014 . 

:
1.  – 
2. , 
3. 
4. 
5. : 120-163 .  ( ), 90-120
. . ( ), 87-90 . . ( ), 62-87 .  (
), 43-62 . . ( )
7. 
8.  Ok

. 1.  MapInfo

. 2.  « »
)
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 2.
.

 3. .
,  MapInfo , -

.

1. ., . . – .: , 2009. – 272 . 
2.  QGIS // http://docs.qgis.org/2.2/ru/docs/user_manual/
3. .  QGIS //  «

 ( ) ». 
. – . . . – , 2015. – . 197-199.

. , . 
: . , ., ,

. , , . 
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, . 
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, -
, 

,  [1].
, , . -

, , -
.

,
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, -
 [2].

,  «ILOVESMART».
 400 

. .
 1.

, 
, 

, . -
 [3].

. 1.

. 2.



219

, . 
, , 

.
, , 

, . 
 http://www.v.ilovesmart.kz,  

 youtube  youtube.com/channel/UC-zs9CckOQkMWuFE16AESKA.
, , -

, , , 
-

, -
 Intranet/Internet .

1.  2005-2010 // http://
www.government.kz/ru/ doc/U041459 2004101l.htm

2. .  PHP. – .: , 2008. – 456 .
3. . PHP. , . – .: , 2010. – 231 .

. 
: . , ., 

    
    ADOBE  PHOTOSHOP

C , 
, , 

.
-

, , ,
. , 

,  Adobe PhotoShop.
 PhotoShop,  « » 

, ,
, -

.
. -

; , 
.

-
 PhotoShop  High Pass ( ), urves ( ), olor Range ( -

) Hue/Saturation ( ), Colorize ( ).
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, , -
, -

. ,
, 

.
-

 « »  « ». 
, 

.
 Photoshop 

 « » 2016 . ( . . 2) 
 ( . . 3).

. 1.  « » ( )
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, 
 ( , ) ; 

.

,  PhotoShop -
.

1. ., ., ., . .
– M.: , 2010. – 496  . 

2. ., .  Photoshop. – 3- . – M: ,
2013. – 560 . 

. 2.  « »  2016 .

. 3. 
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.
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.
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SERVICE  IN  RESTARAUNTS

A restaurant is a business which prepares and serves food and drinks to customers in exchange for
money, either paid before the meal, after the meal, or with an open account. Meals are generally served
and eaten on the premises, but many restaurants also offer take-out and food delivery services, and some
only offer take-out and delivery. Restaurants vary greatly in appearance and offerings, including a wide
variety of cuisines and service models ranging from inexpensive fast food restaurants and cafeterias to
mid-priced family restaurants, to high-priced luxury establishments. In Western countries, most mid-to
high-range restaurants serve alcoholic beverages such as beer and wine. Some restaurants serve all the
major meals, such as breakfast, lunch, and dinner (e.g., major fast food chains, diners, hotel restaurants,
and airport restaurants). Other restaurants may only serve a single meal (e.g., a pancake house may only
serve breakfast) or they may serve two meals (e.g., lunch and dinner) [1].

Restaurants may be classified or distinguished in many different ways. The primary factors are
usually the food itself (e.g. vegetarian, seafood, steak); the cuisine (e.g. Italian, Chinese, Japanese, Indian,
French, Mexican, Thai) and/or the style of offering (e.g. tapas bar, a sushi train, a tastet restaurant,
a buffet restaurant or a yum cha restaurant). Beyond this, restaurants may differentiate themselves on
factors including speed (see fast food), formality, location, cost, service, or novelty themes (such
as automated restaurants).

Restaurants range from inexpensive and informal lunching or dining places catering to people working
nearby, with modest food served in simple settings at low prices, to expensive establishments serving refi-
ned food and fine wines in a formal setting. In the former case, customers usually wear casual clothing.
In the latter case, depending on culture and local traditions, customers might wear semi-casual, semi-
formal or formal wear. Typically, at mid-to high-priced restaurants, customers sit at tables, their orders
are taken by a waiter, who brings the food when it is ready. After eating, the customers then pay the bill.
In some restaurants, such as workplace cafeterias, there are no waiters; the customers use trays, on
which they place cold items that they select from a refrigerated container and hot items which they re-
quest from cooks, and then they pay a cashier before they sit down. Another restaurant approach which
uses few waiters is the buffet restaurant. Customers serve food onto their own plates and then pay at the
end of the meal. Buffet restaurants typically still have waiters to serve drinks and alcoholic beverages.

The travelling public has long been catered for with ship’s messes and railway restaurant cars which
are, in effect, travelling restaurants. Many railways, the world over, also cater for the needs of travellers
by providing railway refreshment rooms, a form of restaurant, at railway stations. In the 2000s, a number
of travelling restaurants, specifically designed for tourists, have been created. These can be found on
trams, boats, buses, etc.

A restaurant’s proprietor is called a restaurateur; like ‘restaurant’, this derives from the French
verb restaurer, meaning «to restore». Professional cooks are calledchefs, with there being various finer
distinctions (e.g. sous-chef, chef de partie). Most restaurants (other than fast foodr estaurants and cafe-
terias) will have various waiting staff to serve food, beverages and alcoholic drinks, including busboys who
remove used dishes and cutlery. In finer restaurants, this may include a host or hostess, a ma tre d’h tel to
welcome customers and to seat them, and a sommelier or wine waiter to help patrons select wines.

A chef’s table is a table located in the kitchen of a restaurant, [2][3] reserved for VIPs and special
guests [4]. Patrons may be served a themed tasting menu prepared and served by the head chef. Restaurants
can require a minimum party [5] and charge a higher flat fee [6]. Because of the demand on the kitchen’s
facilities, chef’s tables are generally only available during off-peak times [7]. What Are Examples of
Good Service in the Restaurant Industry?



296

No matter how tasty your menu, customers won’t come back if they have bad experiences with your
customer service. For this reason, training employees to offer good customer service can help you drive
sales. According to the National Restaurant Association, the first step to opening a restaurant that offers
great customer service is hiring people who love to serve. After that, you train them how to serve by sho-
wing them examples of great customer service and explaining how they can mimic those examples.

Being Prompt
Being prompt doesn’t mean rushing or hovering, but it does mean taking care of customers’ needs in

an appropriate time frame. Having to wait 10 or even five minutes for drink refills, butter, sauce or the
check can quickly make a good dining experience turn sour. Customers can feel awkward when wondering
if they should remind their servers about the request. They may even eat food without the proper condiments
or a beverage – something no restaurant owner wants. Restaurant owners can encourage their employees
to offer prompt service by asking them to keep lists of customer needs or to care for one customer before
moving on to the next.

Being Friendly
Good service in the restaurant industry means friendly, welcoming service. A restaurant owner should

not strive to avoid bad service, but she should strive to encourage the exceptional service that occurs
when service workers take a genuine interest in their customers. For example, waiters and hosts might
ask customers about their day, help them make food choices and give customers compliments. Restaurant
owners can encourage this kind of good service by honoring employees who are exceptionally gifted in
this area and having them train others.

Being Available
Sometimes, good customer service simply means being available. Customers who can see managers,

hosts and wait staff are more likely to give employees the opportunity to provide good customer service
by making requests. Many diners are hesitant to actually walk into the bar or to the counter to ask for
something, and a customer should never have to shout into the kitchen. Just by being visible, you make
customers feel they are having a better experience because they know if they need something, you’re
right there, available to help.

Being Exceptional
Customers can get good food and decent customer service almost anywhere. What will set your res-

taurant apart is the degree to which you are willing to go above and beyond to be exceptional. Restaurant
employees can practice this kind of customer service by being willing to make special creations for
guests, offering them drinks to go, bringing mints after dinner and engaging in other little practices that
show they are going above and beyond the competition [8].

Services offered at the restaurant are considered to be the most important factor in the success of
the institution. Any restaurateur knows that poor service can ruin the impression of even the best quality
food. The success of the restaurant menu or a failure depends on the serving dishes. This is a critical
moment to remember not only experienced waiters, but also beginners. All preliminary work restaurateurs,
administrator, chef and other staff is entirely in the hands of the waiter. Waiter service restaurant gives
guests an idea of the efforts of the entire restaurant team. And this truth is often unintelligible to the
service of the restaurant staff.
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ENTERTAINMENT  MEDIA  IN  LEARNING  ENGLISH

 «Since the rise of technology, using multimedia in the classroom has been an interesting way to
engage with students. From the times of learning to play the Oregon Trail and wheeling in the VCR and
TV, to nowadays using smart boards and smart phones. Media can be used in many different and beneficial
ways in the classroom» – Caitlin Forrey, ESL Teacher at «Language Training Center».

Using the Internet and other media while preparing the lesson is nowadays an ordinary situation for
many teachers. Searching for some interesting materials, clever ideas, various activities for making English
lesson fun are nothing unusual. But we cannot forget that our students also use the same media, which is
very often connected with school. Teachers gave them homework which is based on making presentations
or finding information on some topics. And do not deceive yourself – they do not spend hours in libraries.
Instead, they switch on their computers and in few seconds they have everything they need on their com-
puter screen. Then, the only thing left is to print or rewrite it to their notebooks. And here some problems
often occur, because our students do not even feel like reading the content. Do not even dream they
would like to rewrite it in their own words. That all leads to the situation, when half of the group has
exactly the same material from the same website. 

As you can see and probably already know, such a trouble-free access to information (no matter
what place and time) is a very good solution for children. It makes their lives simpler and saves their time.
But on the other hand, it discourages them from visiting libraries. Children are also not aware of the sour-
ces they use, so it may happen that the information they find, is not always true or relevant.

Movies in learning English
Learning a foreign language is already hard. And the culture is different from your own. So sometimes,

you might have trouble understanding what actors are saying, or what they’re doing on the screen.
So here are 3 reasons why learning language with movies can work:
1. You’ll get to learn real English…not textbook English.
The English you learn through textbooks or in ESL class is not what you’ll hear people say. For

example, in beginner English classes, you might have learnt how to say «it’s a quarter to seven» or «it’s
raining cats and dogs». While these are correct, we almost never say these in real life.

In contrast, the English spoken in movies is very natural. It’s also very close to what you’ll hear if you
speak with native English speakers too. This will help improve your spoken English.

2. You learn English words in context.
This is one of my favourite aspects of watching movies. Let’s say that you like watching crime films

(these are great!). After watching ten or twenty movies, you’ll start to learn vocabulary related to the
context, or subject, of crime.

Usually, when we learn words traditionally (e.g. in school), we study things like vocabulary lists. The
problem with learning new words with vocabulary lists is that you can learn what words mean, but
not where and how they are used.

This way, you won’t only learn what each word means, you will also know how it’s used.
Killing two birds with one stone.
You will never be able to do that through textbooks.
3. You hear how things are said.
In English, people often say that 30% of what we say is expressed through our words. So what about

the other 70%?
Well, the other 70% is all about how you say it. You know, things like your expressions (like a smile,

a frown) and your tone of voice (like when you sound angry, or when you sound sad). As you can guess,
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the how is usually more important than the what to English people.
I personally recommend to watch Quentin Tarrantino’s movies, not just because he is my favorite

director (I’m trying to be objective here) but because they are pretty much focused on dialogue… and
violence, so probably they are not for everyone.

Video Games in learning English
How can they function?
1) Entry Points
In any classroom, a video game can provide a sure-footed entry point into content. Interested in

teaching tone? The video game Limbo makes toys to perfection with this classic literary tool, using a sub-
dued color palette, minimal character dialogue and macabre settings as a boy works his way through
digital, black-and-white badlands. Contrast it quickly with a 60-second video of Little Big Planet 2, and
tone will be on full display. From here you can move on to speeches from Martin Luther King, where tone
is overt, then short stories from Wendell Berry and Franz Kafka, where it may not be.

2) Student Voice
Video games are engaging, gamified, full of light and sound, and often (though not always) widely

accessible. The fact that they’re especially inviting to male learners, who may struggle to find much of
anything in academia immediately inviting, makes them a compelling tool for any progressive ELA educator.
They also provide students a voice. Allowing a student to discuss video games that are meaningful to him
is just like asking your bookworm students to discuss their favorite books. Watch them light up when you
not only show interest, but allow them to brainstorm games that may «fit» an assignment or project, or to
even bring in narrative nuggets of games like Fallout 3, which has plots and subplots that rival – at least in
quantity – the most heralded classic literary texts.

3) Inspiration
Video games are strangely inspirational. The best examples from this growing medium are not play-

and-forget affairs, but rather digital universes for players to enter and dwell. Games like Bethesda’s Skyrim can
enamor players for hundreds of hours, as they carefully construct avatars that act out their own desire for
power, control, and diverse ability to construct and manipulate an environment that makes sense to them
(something Minecraft does exceptionally well).

When video games are brought into learning – and integrated in a way that doesn’t neuter the rele-
vance or obscure what makes the game wonderful – you’ll notice major changes, many of which won’t
always be comfortable. Inspiration changes everything. Some students – many of whom may have pre-
viously appeared lethargic and apathetic – may be difficult to keep seated, perhaps literally. This is no
reason to shelve the game, but a factor to plan for – and a sign of just how thoroughly you’ve put them to
sleep in the past.

Embracing Digital Learning Tools
Video games represent a diverse, exciting and potent media form, and they offer fresh possibilities as

digital learning tools. Getting them to «do what you want» is a matter of experimentation and professional
development, as are most powerful teaching tools. But in the ELA classroom, video games not only have
a role, but also demand a seat next to novels and poems, speeches and letters, essays and short stories.
For this to happen, you needn’t turn your classroom into some awkward «study» of the (mediocre) nar-
rative elements of a game like Call of Duty: Modern Warfare 3, but rather turn first to the students. See
what they play, what they love, where their experience is – and what their ideas are for dragging lowly
video games into the hallowed halls of English Language Arts instruction. Then, as you become more
comfortable, continue to seek out better ideas, tools and resources for making it happen.

I, personally, have played a lot of videogames since my childhood, and I’m still a huge gamer. I was
learning English mostly by playing videogames, but funnily enough I didn’t even noticed that my English
was getting better and better. I didn’t even tried to learn it, I was just enjoying videogames.

I would recommend to play some story-focused and dialogue-heavy videogames like Fallout, The
Elder Scrolls, Mass Effect, The Witcher and Metal Gear Solid. Also you can try pretty much any adventure
by «Telltale Games», which are basically interactive movies, because there is not much of a gameplay
going on there.
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I would also recommend paying attention to this project: http://wowinschool.pbworks.com/w/page/
5268731/FrontPage.

Thoughts of professional ESL teachers on subject
I interviewed some professional ESL teachers at «LTC» (Language training center) here in Astana

and here what they had to say:
«I think it is really useful for motivating students as it is something interesting and relatable for them.

However it really needs to be used properly (interactively). Just letting students watch a video in English
won’t improve their language skills.

Funnily enough one of my favourite students was a hardcore gamer in Moscow, we had private
lessons and she was obsessed with elder scrolls. A lot of the time we would play elder scrolls, but she was
always explaining what was what, and showing and explaining her favourite towns, and telling me about
the lore. It was something that was interesting to her so she would speak about it for hours on end, it was
great practice for her» – Michael Johnson

«Since the rise of technology, using multimedia in the classroom has been an interesting way to
engage with students. From the times of learning to play the Oregon Trail and wheeling in the VCR and
TV, to nowadays using smart boards and smart phones. Media can be used in many different and beneficial
ways in the classroom.

Presentations and lessons that can be prepared ahead of time save valuable class time. By spending
time writing on the board, your back is turned to the class and attention is lost.

Furthermore, especially in language learning, multimedia can aid in cultural and listening exercises.
You can bring real situations, language and different accents into your students awareness. The multitude
of accents one might encounter outside of the classroom can be intimidating and hard to understand. By
playing video and/or audio clips, you can try to introduce these in the safe confines of the classroom» –
Caitlin Forrey.

 «I think the name sounds good for the article, and teaching with entertainment is always effective
because it engages students. Like you remember something if it’s memorable/ fun but if it’s super boring
I think I’m more likely to forget. Movie clips are great for teaching english, there are lots of websites out
there like http: //www.learnenglishfeelgood.com/eslvideo/ and such, for example. You can probably find
10 more just googling» – Jesse Foster.

«In my youth I spent a lot of time in international schools with students who studied English but it
wasn’t there native language or mother-tongue. And they all said that listening to popular music such as
the rap and hip-hop was a great revision for them outside class, so I think there is definitely a place for it.
Movies as well can be very useful, I’ve used them in the past when I’ve tried to learn different languages.
I watched a movie in Indonesian for example with subtitles on and it helped me learn certain words.

But I think it depends on a students as well. Some of won’t respond well to it especially in the class-
room, when you show them a movie they won’t pay attention, they will just play on their phone instead and
not actively engage. Also some teachers use movies to just get through the day, and then it’s not useful» –
Callum McDonald.

«The entertainment media has an important place in teaching and learning English as it captivates the
students and creates a good environment to learn in. Students who are interested will always take away
more from the classroom» – Ginny Lee.

Conclusion
After long time of researching on subject matter I came to conclusion that entertainment media is a

great instrument to learn English, but it should be used properly, and you shouldn’t rely only on it.
When I was a student at LTC, on one of the lessons teacher showed us an episode of «Last week

tonight with John Oliver» and discussed it with us afterwards. That really caught my attention and I
subscribed to that youtube channel few hours later when I got home and after that. I was discussing show
with that teacher outside of class. That I think is a great example of right use of entertainment media.
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